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Kficiak Billing 


Below is the official billing for “The Prince and the Pauper.” 
It is important that this be followed without change or variation. 
WARNER BROS. 25% 


presents 


THE PRINCE 
AND THE PAUPER w« 


By MARK TWAIN 50% 


with 
ERROL ELYNN 90% 


Claude Rains — Henry Stephenson 
75% 


Barton MacLane 60% 
and 


The Mauch Twins 85% 
Billy and Bobby 85% 


ERIC PORTMAN 
40% 
a ae 
Directed by William Keighley 
25% 
* * & 
A First National Picture 


OPP PeE ee COOC CO CIOOCOOC irr ree it Teter ere reer rere) 


Henry Stephenson 
© SF AS TA eR II Barton MacLane 
pakieeGuoamcianepeoeskatabxeusemmnieoaaeicidaeaiiaciaay ee Billy Mauch 
lonnciibaitipce tie kaa aoneecabiteeane Bobby Mauch 
Saieaieatasibaiiionscesitasiicoudeeasielien Alan Hale 


SOOO E HERETO Hee EEE e EE OEEEEEE TEESE SEES OEE EEE EEE SESE EOE ES EES 


FOOTE E TREO OHHH EOE OEE E TEES EEE EEE E EEE SESE EEE EEE Ee eee 


8 OSE EE ee eee Leonard Willey 

Hugo Neenarasenbauapnangeucjoutlorxgacei ininpinguoidkeuasabarenvasiisaba Murray Kinnell 
IIR ee Halliwelt Hobbes 
LEE OAR ARON REE Phyllis Barry 

NI cc echicceeccsesiehadaceonccesae gcc Ivan Simpson 
k,n Montagu Love 

OD FENN ie a en 


FOOT OHO O eee ee eee e eee sere eeeeeees 


TOMER O EHO O OOO SHEE EEE EEE EEO OE TEESE ESSE EE EE SESE OEE SE EEEEEEEEES 


SETAE A Forrester Harvey 
eS ne ne ee Helen Valkis 
Be NIN ss sincsnssneiiantsinssisncsatlasadicaseracncus, amen Lester Matthews 
kt a eee a Robert Adair 
nn _, RR LIS Re Harry Cording 
7 S| | a meee Robert Warwick 


THORP EERO OO ROR EOC OE eee eees ees ees ees eeeees 
OPPO eee eee eereeereeertaseeeere 
See ee eeeneeeesereeeseereeeeeee 
Pee ee eee eeeeseseeeesesesees. 


Fete eeesereeeeseseeess 


_ Sat See onel Braham 


eee Harry Beresford 
NN Ne Lionel Belmore 
<., oss ets eS lan Wolf 


Dp ecb0lccsscasiisscasisinvins William Keighley 
Screen Play by.........::c000+: Laird Doyle } 
Dramatic Version by..........:..s000000 
= Catherine Chisholm Cushing 
axeantcepeameateoucverrecetes Mark Twain 
: aaa: Ralph Dawson | 
Cee ee ae Robert Haas 
sessstusseusssunsesneeL0 F. Forbstein 
Baa ca Milo Anderson 


ERROL FLYNN — This handsome young actor is the son of a professor of 
biology at famed Queen's College, Belfast, Ireland. Errol went to sea as a 
lad, wound up in the South Sea Islands as a pearl-fisher and gold-hunter. 
He made several fortunes; lost them; returned to England and became an 
actor. A Wamer Bros. scout found him there when the Hollywood studio 
wanted an actor to play “Captain Blood.” He shot up to stardom immediately 
in that picture, then repeated his success in “The Charge of the Light Brigade 
and again in “Green Light.” He eloped to Arizona with the great French 
beauty Lili Damita during the making of his first picture. His present pic- 
ture is First National's “The Prince and the Pauper,” which comes to the 


Ce cerccesveoseeoooes 


THE MAUCH TWINS ~Billy and Bobby “Mauch (pronounced Mowk) 
were born in Peoria, Ill, on July 6, 1924, Billy preceding his brother by 10 
minutes. They are of that rather rare variety of twins called “absolutely 
identical.” At 5 or 6 years of age they learned to sing and dance together 
and became local Peoria celebrities. Radio scouts found them and they be- 
came favorites of the airways. Then Warner Bros. wanted a boy to play 
“Anthony Adverse” as a child. They selected Billy—but half the time, with- 
out the director's knowledge, Bobby stepped in and played it. Then along 
came the ideal play for them, ‘The Prince and the Pauper, which comes 
= ae Theatre On ....cnsscssseseeee Billy is the Pauper, Bobby the 


CLAUDE RAINS ~ This dark-haired actor with the menacing eyes and menac- 
ing voice got into his dramatic career “the hard way.” Bor in England, he 
was successively a calleboy, carpenter, master mechanic, head electrician, 
treasurer and company manager. Then for seven years he was stage manager 
for Sir Herbert Beerbohm-Tree. He went on for a missing actor one night in 
“The Gods of the Mountain,” and has been a trouper ever since. After the 
war (in which he was gassed and gained a captaincy), he came to America 
in “The Constant Nymph” and then became leading man for the New York 
Theatre Guild. Hollywood called him and he shot to the top in the Hecht- 
McArthur picture “Crime Without Passion.” His 
present picture (in which he’s the villain as usual) 
is First National's “The Prince and the Pauper,” 
which opens next ........ ae a Theatre. 


WARNER'S NEW RENTAL PLAN: 
Color-Glos Prints & Photo Gelatine...........c...cccccccsseccccosecsccessssesessesenses 


ADVERTISING SECTION (Coated Stock) ......ccsssvssscscsosessceseseessecsensneeee: 
NATIONAL PROMOTION: 
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BOOK & CORONATION ANGLES 
DUUK & CORONATION ANGLES 


CORONATION BREAKS | 
MEAN CASH FOR YOU 


———————— ee 


BOOK’S POPULARITY Is 
SWELL SELLING SLANT 


exploiting this angle. 


THRONE FOR LOBBY 
a aetna ictal 0 


THE BesT SeAT FOR 


EN 


\ 


WHO | ‘ Ms 


An inexpensive but effective 
angle can be arranged by your 
artist. Have him build a com- 
po board throne which stands 
conspicuously empty in the 
lobby. Large lettered caption 
reads: “The best seat for the 
coronation. But the best way 
to see the Coronation cere- 
mony in this theatre.” 


USE TRAILER FLASH 


At the end of your news reel 
or short subject, flash the fol- 
lowing: “Edward VI crowned 
King.” Then show your trail- 
er on “The Prince and the 
Pauper.” Just a way to cap- 
italize on the exceptional trail- 
er brought out on this picture. 


CORONATION TABLEAU 


If you play a benefit for a 
church or charitable group, 
added interest will be obtained 
by having the members stage 
tableaux of the Coronation 
scene. Home made costumes 
will do, and many people util- 
ized, which of course, in- 
creases sale of tickets. 


Pa ge Four 


Since “The Prince and the Pauper” is being released 
about the same time as the coronation of King George 
VI, exhibitors should take advantage of the tremen- 
dous parallel situations that exist in the film. The fol- 
lowing stunts have been designed for the purpose of 
Coronation news stories have 
already assured an exceptionally appreciative public 
reception for any sales ideas tied up with it. 


NEWS UNDERLINERS 
_—<anansoinatiiiaiescnenaiaet en 


In your local paper, arrange 
for an underliner placed at the 
end of some news stories on 
the coronation. Brief copy 
goes something like this: 
“CORONATION; You can 
see the whole show at the 
Strand on. (Date) etc.” 


CORONATION SEATS 
enintS: seciost =~. embeeaie 


Run ads in your lobby and 
pass out heralds with copy 
like this: “Get your corona- 
tion seats at the Strand Thea- 
tre at no extra cost, etc.” A 
barker out front might help. 


SHOW ROYAL GEMS 
einen nese 


Some replicas or photos illus- 
trating the royal jewels should 
make an interesting display. 
Copy explains that replicas of 
the illustrations are used in the 
coronation scenes in the pic- 
ture. A swell collection, beau- 
tifully colored, is pictured in 


the March 15th issue of Life. 
DISPLAY BLOW-UPS 
Seine ne erent alia: Se 


Capitalize on the coronation 
news breaks by using head- 
lines and blow-ups in the lob- 
by. Illustrate them with pro- 
duction stills from the picture 
and ad copy. Caption reads: 

You can see the whole scene 
in ‘Prince and the Pauper’.”’ 


BREAKS AND STILLS 
<n tenimornenicumatig 


If you can get actual scenes of 
the real coronation from the 
local papers, get up a parallel 
display of news shots along 
side of stills from the film. 


“The Prince and the Pauper’”’ is one of the most fam- 


ous of Mark Twain’s books, 
ups everywhere will be vit 
based on so illustrious a 
plans described below stre 
gles. Since the story takes 
masterpieces, it should be 
cooperation of book shops 


COMPO BOARD BOOK 
—eeeetnietinalidaiteeitpsanninenscesmssuagees, 


In your lobby an artist can set 
up a giant compo board book 
the pages of which contain 
stills and ad copy from the 
picture. An attendant turns 
the pages for patrons. 


FLYNN’S BOOK PLUGS 
pam allel slp tea 


Longmans, Green & Com- 
pany, publishers of Errol 
Flynn’s new book ‘‘Beam 
Ends,”’ are distributing win- 
dow cards plugging your star 
and film. Just another easy 
way of selling your show via 
book store windows — and 
another chance to build up a 
display with stills from the 
picture. 


TWAIN PENS SCROLL 


Mount a cut-out figure of 
Mark Twain, in an attitude of 
writing, on a dais. On a mov- 
ing scroll which appears to be 
part of his paper, mount stills 
of the characters in the 
“Prince and the Pauper.” Slip 
in lines of copy between the 
stills along with name cards 
and descriptions. 


Seeeeeenemtntaeeapieeeas — ee —=— = ———————<—————— 
a —— 


and children and grown- 


ally interested in a film 
masterpiece. The selling 

ss the book and author an. 
its place among American 
a simple matter to get the 
for stunts needing it. 


OLD EDITION PRIZE 


By offering prizes for the old- 
est edition of “The Prince and 
the Pauper” you can get up 
an interesting lobby display. 
Have the books open to the 
odd inscriptions that are often 
to be found in such copies. 
Under each book place credit 
cards and other interesting 
data. 


CUT RELIEF FIGURE 
errno ea 


A swell third dimentional ef- 
fect can be achieved through 
the use of a huge compo board 
book from which figures of 
Flynn and the Mauch twins 
step into your lobby. Lights 
flashed from the rear will cast 
the figures into bold relief. 
Book can also be used on bally 


~ truck. 


AUTHOR’S BUILD-UP 
crease siitaienictoeieneriagesneunan act 


Capitalize on Mark Twain’s 
tremendous following by get- 
ting prominent window dis- 
plays in book shop windows. 
Build pyramid of his other 
novels and place the “Prince 
and the Pauper” at the apex. 
Copy reads: ‘The greatest of 
them all, now pictured at the 
Strand!” 


PRINT POST CARDS 


You'll get additional plugging 
by having your printer make 
up some post cards with plug 
on one side. Book marks for 
libraries can be counted on to 
fall into favorable hands. The 
whole thing can be worked as 
a co-op thus cutting cost. 


| 
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NOVEL DISPLAY OF 
TWINS’ LIFE LINES 


A lobby display bound to attract 
plenty of attention can be easily 
madé by having your artist draw 
the life paths of the Prince and the 
Pauper on a landscape screen. The 
two paths starting out at oppo- 
site sides of the screen, intersect, 
separate, and intersect again. 
Paths should be labelled with ap- 
propriate copy. Stills or art work 
showing the sequences in the lives 
of the two little boys should be 
given prominent display. The con- 
trast in scenes makes it very inter- 
esting and smart copy will increase 
your sales. There's also a possibil- 
ity that you might be able to plant 
a display of this calibre in the 
school and public libraries, by giv- 


“eae OUT FRONT 


ri TA a 


i iihira 


| : Soe 
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It shouldn’t be too expensive to make your front 
look like this — and it’ll certainly make a flash 
that’ll tell the whole town about your show. A 
few blow-ups, a lot of paper mache, and your 
artist can do the rest. 


KNIGHT IN ARMOR 
RIDES THE STREETS 


For an out of the ordinary street 
stunt, how about having a knight 
in armor ride a horse around town? 
Stunt is not difficult, as the armor 
can be very easily rented from cos- 
tumer. He carries a flag plugging 
your show on the end of his lance. 
With a minimum of expense, you 
can make a lot of splash that will 
show at the box office. Make sure 
that your man covers the town, 
and surrounding territory. Might 
also be a good idea to have him 
get around to the schools at just 
about closing time, as the stunt is 
bound to click with the youngsters. 
If the horseback angle isn’t prac- 
tical for your town, the knight in 
armor would be pretty effective as 


AND THE PAUPER 


ing it a Mark Twain angle. 


LOCAL TWIN 


To bally the name of the pic- 
ture, get a pair of twin boys 
from town, or if that’s not 
possible, a couple of boys of 
the same build. Dress one as 
a prince and the other as a 
pauper. Have them stroll 
around town. If you can get 
boys who ride and mount 
them, they would attract even 
more attention. They can car- 
ry signs with your play date. 


SANDWICH SIGN 


Put a pair of twins in one 
sandwich sign as a novel walk- 
ing bally. Copy on sign reads: 
“It must be twins — that’s 
how good it is — We mean 
‘The Prince and the Pauper’ 
now playing at the Strand.” 
Lads can hand out heralds, 
and it would be particularly 
good to have them do this out- 
side of the schools during 
lunch hour, or after school. 


FIVE NOVEL ANIMATED 
AND LIGHTED DISPLAYS 


Sell your show with animated lobby and theatre front 
displays. They always attract their share—and more 
—of attention. Here are a few novel ones that can be 
done very inexpensively and still be plenty effective: 


DISAPPEARING CROWN 
Put a cut-out of Billy Mauch’s 
head on a transparency. 
When light goes on in back, 
crown appears on his head. 
Copy below asks folks wheth- 
er they think he’s the Prince 
or the Pauper. 


REVOLVING HEADS 
Make a cut-out of a throne 
with a boy’s figure seated on 
it. Space where face should be 
is left empty, and heads of the 
prince and the pauper (on a 
revolving wheel) appear alter- 
nately. 


ALTERNATE CROWNS 


Mount two cut-out figures, 
one of prince and one of the 
pauper, in the lobby. A “‘jew- 
elled’”’ crown on an arm which 
is motivated by an eccentric, 
moves back and forth from 


head to head. A bulb behind 
each head lights up when the 
crown reaches the figure. 


VENETIAN BLIND 


Have a palace scene painted 
on one side of a Venetian 
blind, and the “Roost’’ on the 
other. In background, visible 
when screen is changing from 
one position to the other, is 
head of one of the boys with 
the question “Is he prince or 
pauper?” 


ROOST OR PALACE? 
For a different twist, have a 
cut-out of one of the boys 
against a transparency palace 
background. When light 
flashes on, the scene changes 
to that of the ‘‘Roost.”” Copy 
might be: “In which does he 
belong?” 


ROYAL PARADE 


Cash in on your local Buick 
tie-up by staging a parade of 
cars, with a pair of boys in 
costume, riding at the head in 
an open car. Banners could 
read something like: “A Buick 
is Fit for a Prince.” And you 
get plenty of ballying for your 
show. Same stunt could be 
worked on a smaller scale with 
just one car. You're not lim- 
ited to Buicks, of course. 


a walking bally, as well. 


PAUPER PICKETS 


| 

| 
Since picketing is quite the | 
thing, how about a couple of | 
“pauper” pickets to give your 
show an extra plug? Signs 
read: “‘The coronation in ‘The | 
Prince and the Pauper’ is Un- | 
fair to Princes. They’re | 
Crowning the Wrong King. | 
Stop them before it’s too late.” 
Boys will be glad to picket 
outside your theatre in ex- 
change for seeing the show. 


SELL THE MAUCH BOYS | 


WITH 


TWIN CONTEST 
Award prizes from the stage 
of your theatre to the twins 
who look most alike. Let the 
audience pick winners by ap- 
plause. Should rate a news 
story or two. 


RESEMBLANCE CONTEST 
Another simple contest might 
be run on the basis of finding 
some boys who look like the 
Mauch twins. Announce that 
the kids who look most like 
them will be admitted free to 
a special matinee. 


SCIENTIFIC DISPLAY 


For your lobby, picture of the 
twins, also two hypodermic 
needles, one full of blue 
““blood,’’ and one full of red. 
Copy: “Doctors settle dispute 
between twins. Amazing facts 
revealed by blood tests, etc.” 


—— 


- 


“TWIN? 


Get the town twin-conscious, and cash in on the amaz- 
ing alikeness of the Mauch twins. Following are some 
suggestions for making the most of the stars and 
bringing in plenty of juvenile trade: 


BALLYS 


TWIN MATINEE | 


At a special children’s matinee 
or Saturday morning show, let | 
each pair of twins in for the 
price of one admission. 


MIRROR TRICK : 
Get a pair of twin boys to | 
spend some time in your lob-_ | 
by. They face each other with | 
a frame between them. One | 
mimics the other to give the 
effect that’s it’s just one kid 
looking in the mirror. After 
a few minutes, one fails to 
mimic, giving away illusion. 


GUESSING CONTEST 
Set up about twenty stills of 
Billy and Bobby in your lob- 
by. Patrons are asked to tell | 
which is which in all cases. | 
Promote some prizes for the 
best guessers. 
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AN 
SELLING THE YOUNGSTERS 


D THE PAUPER’ + + + + + EXPLOITATION 


HOW TO REACH STUDENTS 


Schools and literary organizations should be given 
extra emphasis in your selling campaign. Enlist the 
aid of English teachers in the schools and contact the 
leaders of as many literary organizations as possible. 
Try to bring all interested groups together and with 
the aid of your local paper endorse a Mark Twain 
Week during your run. This would lend itself very 
readily to special performances for benefit of library 
book fund or other worthy activity. Other ways in 
which you might put across the picture to the school 
and library are: 


1. Letters to teachers, principals, and library heads. 
Theatre parties with special inducements to schools. 
Art classes prepare posters for exhibition in lobby. 
English classes write reviews on film for awards. 
Talks in schools, clubs, and dramatic groups. 
Bookstores devote large space in windows to film. 
Give out heralds at schools and bookmarks at li- 


braries. 


NQAXNP WH 


CONTESTS AID SALES 


Newspapers frequently go for contests, particularly 
if they will create reader interest. Here are two that 
are fairly simple, should help sell your picture, and 


be easy to plant. 


Scrambled word tests always go 
over big. Idea is to change the 
word Pauper to Prince in four 
steps. Change one letter at a time 
and scramble letters so that each 
change results in a complete 
word. Note last change makes 
the word “Prince.” 


PAUPER 


Evening meal....- - - - - - (supper) 


Can be made a little harder by 
leaving out the definitions of the 
correct words which are given 
above. See your local paper's puz- 
zle page editor and try to place 
this word puzzle. It is hard 
enough to solve so that adults as 
well as youngsters will try to fig- 
ure it out. Along with the brain 
teaser, it might be a good idea to 
spot a picture of Billy as the pau- 
per and Bobby as the prince. 


Your paper may go for a Mark 
Twain book test, in which the 
contestants name the book asso- 
ciated with the lines following: 


(a) Struck by a mighty blow was he, 
nding himself in Camelot. 

A bossy fellow he grew to be, 
putting the sun on the spot. 

(“A Connecticut Yankee”) 


(b) This young fellow had reason to 


groan, 
He found an urchin usurping his 
throne. 


(“The Prince and the Pauper’) 


(c) Shunned by society, one of a lov- 
able three, 
Son of a village drunkard, a 
worthless rogue is 


(“Huckleberry Finn”) _ 


(d) Drivers, desperadoes, miners, with 
gold their quest. 
Flush times in Nevada, an epic of 


the West. 
(‘Roughing It’) 
(e) A lad who has filled a thousand 
hearts with joy, 
Great lover of mischief, he's a 
real American boy. 
(“Tom Sawyer’’) 


, SCREEN FOR ORPHANS 


This is a picture that can be made to 
bring you and your house a great deal 
of prestige and good will. To fully take 
advantage of this you should invite or- 
phanages, sanitariums, and similar chil- 
dren's institutions to a special perform- 
ance. The local Kiwanis or Rotary Club 
might be willing to furnish a treat and 
the Automobile Association will provide 
transportation. Don’t overlook bannering 
the cars. Local papers will probably take 
plenty af pictures of the youngsters enter- 
ing the theatre. 


RIGHT FOR RADIO 


Here’s a natural for programs catering to 
juvenile listeners. We've provided an ex- 
ceptionally exciting 12 minute radio 
sketch that will really give the dramatiza- 
tion groups a chance to go to town and 
show their stuff. You'll find the program 
directors responsive — they'll remember 
the thrills the book gave them — and 
you'll also find the adults tuning in. Spot 
announcements after all children’s pro- 
grams are always fine, if you can get 
them. 


ORGANIZE TWIN CLUBS 


Newspapers have shown a keen interest 
in stories concerning a Twin Study Club 
which has been organized by Cornell Uni- 
versity to make a complete survey of 
twins’ characteristics. You could easily 
organize a similar club ostensibly to study 
your town’s sets of twins. Invite the 
group to a special performance and you 
will find it fairly easy to get some real 
publicity breaks. Bear in mind that once 
started you will be able to make use of 
such an organization again and again on 


pictures featuring the Mauch twins. 


COLORING CONTEST FOR NEWSPAPERS 


youngsters. So we 
-| have made these two 
illustrations available 
in mat form for you 
to plant in local pa- 
per as either a one or 
two day break. And 
of course you can 
| use them in your reg- 
ular house program 
or giveaways. 

Order Mat No. 208 

PRICE—20c 


Coloring contests al- 
ways get the largest 
response from the 


{ 
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VARIED SELLING ANGLES| 


ARMOR WIRED FOR SOUND 
BALLYS SHOW IN LOBBY 


A striking lobby gag can be worked by 
setting up a suit of armor in the lobby 
and installing a speaker in the chest cavity. 
Horn is connected to a phonograph which 
plays laugh records and howlers. The 
armored figure can be animated by hav- 
ing your electrician rig up lights where 
the eyes should be. The whole thing will 
probably get the crowd, through its weird 
effect. Museum, collector or costumer 
should be contacted for the armor. If 
they haven't anything for you, your artist 
might be able to make it out of paper 
mache. 


Coronation Scenes 
For Paper & Lobby 


In view of the proximity of the release 
date to the English Coronation, we’ve 
‘made a special coronation layout avail- 
able, taken from scenes from the film. 
Eight separate steps of the actual cere- 
mony 22 x 28 over all on two 11 x 14’s, 
describing the coronation of Edward VI, 
son of Henry VIII. While the set has 
been sent to many newspapers, you'd bet- 
ter check to see if local paper has received 
one. And remember, the layout will look 
just as well in your lobby as in the paper. 
Order Special Coronation Layout — 25c, 
from Campaign Plan Editor, 321 West 
44th Street, N.Y.C. 


ARTIST DOES SKETCHES 
OF SCENES IN PICTURE 


Get hold of an artist who can do sketches 
of scenes from the picture for crowds in 
the lobby. Pass out numbered circulars 
to those present telling them that if they 
hold the lucky number at some time dur- 
ing the run of the picture they will be 
favored with a free portrait by the artist. 
Portrait can be done in the lobby and 
should get favorable attention. The stunt 
can be enhanced by getting some celeb- 
rity to pose for a quick sketch. After 
several prominent people have been 
drawn, mount the sketches, with copy, on 


SHOW ‘STONE OF DESTINY’ 


In some conspicuous place in the lobby, place 
a replica of the famous “Stone of Destiny” or 
“Stone of Scone.” Copy explains that the orig- 
inal is kept in Westminster Abbey beneath the 
Coronation Chair and on it were crowned all 
Scottish rulers, including Edward VI, whose 
coronation is a highlight of the film. 


FLYNN’S PREVIOUS ROLES 


Capitalize on Errol Flynn's colorful career by dis- 
playing stills of the star in his previous adven- 
ture roles in “Captain Blood,” and “Charge of 
the Light Brigade.”” Place these stills alongside 
of those from his present picture and you have 
a display which you can label “A study in ad- 
venture.” Stills may be procured at their regular 
prices by addressing the Campaign Editor and 
stating number needed. 


EXHIBIT FENCING APPARATUS 


Take advantage of the sword play in the picture 
by exhibiting the various types of fencing appa- 
ratus in the lobby. Behind the crossed foils you 
might mount stills of Errol Flynn in his fencing 
scenes. Get up some copy giving descriptions 
and brief histories of the various weapons. 


PLUG KORNGOLD’S SCORE 


The all-pervading beauty of Korngold’s musical 
score should be brought home to music lovers. 
Make folks aware of the music in the picture by 
sending out special letters to patrons of art and 
music societies. A tie-up in music stores should 
get your idea across. Radio plugs, stressing the 
music note, can be arranged at the conclusion of 
good musical programs. 


SMALL MATS 
EXHIBITORS! You 


can get additional one- 
column and _half-col- 
umn mats of all the 
stars on the picture 
from your Vitagraph 
exchange. These cuts 
are swell for dressing 
up publicity stories. 


RADIO DRAMA 


An unusual |5-min- 
ute radio sketch is 
available of this film. 
Mimeographed copies 
will be sent FREE by 
writing Campaign 
Plan Editor, 321 West 
44th Street, New York 
City. 


easels out front. 


| IT REALLY CAN HAPPEN ee 


Th THE GORSE HALL MURDER CASE IN 
ENGLAND, AN EYEWITNESS TO THE 
= CRIME SWORE 
FHAT THE ACCUSED 
MAN WAS THE 
MURDERER-- HIS 
j TESTIMONY CON- 
VICTED THE SUSPECT 
YET LATER A 
MAN WHO BORE 
&) A STRIKING RE- 
= SEMBLANCE TO 
THE CONVICTED 
MAN CONFESSED 
TO THE CRIME-.-. 


PAULINE & PAULINE E. TAYLOR 
PAULINE OF ST. IGNACE MICHIGAN’ AND 
PAULINE E.OF ST. CATHERINES ONTARIO 
NEVER MET UNTIL THEY BOTH ATTEND- 
ED SOUTHWESTERN HIGH SCHOOL. 
THEN THEY DISCOVERED THAT THEY 
WERE BORN WITHIN TWO HOURS OF 
EACH OTHER ON SEPTEMBER 22,1920. 
BOTH ARE RED HEADED, FRECKLED, 
LOOK ALIKE,DRESS ALIKE AND SWIM 
AND PLAY THE PIANO EQUALLY WELL- 
YET THEY ARE. IN NO WAY RELATED.---.- 


CITY,A MAN C4 
WAS CONVICTED 7 
AND SENTENCED 
TO JAIL FOR 
ROBBERY, foe” 
AFTER THE : 
VICTIMS HAD ALL SWORN THAT THE 
ACCUSED WAS THE GUILTY MAN ---. 
THE SENTENCED MAN THEN PRODUCED 
CONCLUSIVE EVIDENCE THAT HE 
QOULONT POSSIBLY HAVE 
BEEN NEAR THE SCENE 
OF THE CRIME, AND 
THAT HIS BROTHER 
WAS THE REAL 
CULPRIT...NOW 
THRU A TECHNI- 
CALITY IN THE 
LAW THEY ARE 
BOTH FREE--. 


Cases oF 
MISTAKEN 
IDENTITY 
LIKE THESE Bead 
MAY INFLUENCE 
THE LIVESOF 
THE PERSONS 
INVOLVED, 
BUT THE 
SIMILARITY IN 
REAR EEa 


BILLY MAUCH ano soesy MAUCH 


THE PRINCE AND THE PAUPER: 


ALMOST CHANGED THE DESTINY OF A NATION-- 


Mat No, 301—30c 
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SELLING THE YOUNGSTERS 


HOW TO REACH STUDENTS 


Schools and literary organizations should be given 
extra emphasis in your selling campaign. Enlist the 
aid of English teachers in the schools and contact the 
leaders of as many literary organizations as possible. 
Try to bring all interested groups together and with 
the aid of your local paper endorse a Mark Twain 
Week during your run. This would lend itself very 
readily to special performances for benefit of library 
book fund or other worthy activity. Other ways in 
which you might put across the picture to the school 
and library are: 


Letters to teachers, principals, and library heads. 
Theatre parties with special inducements to schools. 
Art classes prepare posters for exhibition in lobby. 
English classes write reviews on film for awards. 
Talks in schools, clubs, and dramatic groups. 
Bookstores devote large space in windows to film. 
Give out heralds at schools and bookmarks at li- 


braries. 


NAR wD a 


CONTESTS AID SALES 


Newspapers frequently go for contests, particularly 
if they will create reader interest. Here are two that 
are fairly simple, should help sell your picture, and 


be easy to plant. 


Scrambled word tests always go 
over big. Idea is to change the 
word Pauper to Prince in four 
steps. Change one letter at a time 
and scramble letters so that each 
change results in a complete 
word. Note last change makes 
the word “Prince.” 


PAUPER 


Evening meal....- - - - - - (supper) 

One who sips....- - - - - - (sipper) 

Sharp shooter....- - - - - - (sniper) 
PRINCE 


Can be made a little harder by 
leaving out the definitions of the 
correct words which are given 
above. See your local paper's puz- 
zle page editor and try to place 
this word puzzle. It is hard 
enough to solve so that adults as 
well as youngsters will try to fig- 
ure it out. Along with the brain 
teaser, it might be a good idea to 
spot a picture of Billy as the pau- 
per and Bobby as the prince. 


Your paper may go for a Mark 

Twain book test, in which the 

contestants name the book asso- 
ciated with the lines following: 

(a) Struck by a mighty blow was he, 
finding himself in Camelot. 

A bossy fellow he grew to be, 
putting the sun on the spot. 

(“A Connecticut Yankee”) 


(b) This young fellow had reason to 


oan, 
He found an urchin usurping his 
throne. 


(“The Prince and the Pauper’) 


(c) Shunned by society, one of a lov- 
able three, 
Son of a village drunkard, a 


worthless rogue is he 


(“Huckleberry Finn”) 


(d) Drivers, desperadoes, miners, with 
gold their quest. 
Flush times in Nevada, an epic of 


the West. 
(“Roughing It’’) 
(e) A lad who has filled a thousand 
hearts with joy, 
Great lover of mischief, he's a 
real American boy. 
(“Tom Sawyer’’) 


, SCREEN FOR ORPHANS 


This is a picture that can be made to 
bring you and your house a great deal 
of prestige and good will. To fully take 
advantage of this you should invite or- 
phanages, sanitariums, and similar chil- 
dren's institutions to a special perform- 
ance. The local Kiwanis or Rotary Club 
might be willing to furnish a treat and 
the Automobile Association will provide 
transportation. Don’t overlook bannering 
the cars. Local papers will probably take 
plenty af pictures of the youngsters enter- 
ing the theatre. 


RIGHT FOR RADIO 


Here's a natural for programs catering to 
juvenile listeners. We've provided an ex- 
ceptionally exciting 12 minute radio 
sketch that will really give the dramatiza- 
tion groups a chance to go to town and 
show their stuff. You'll find the program 
directors responsive — they'll remember 
the thrills the book gave them — and 
you'll also find the adults tuning in. Spot 
announcements after all children’s pro- 
grams are always fine, if you can get 
them. 


ORGANIZE TWIN CLUBS 


Newspapers have shown a keen interest 
in stories concerning a Twin Study Club 
which has been organized by Cornell Uni- 
versity to make a complete survey of 
twins’ characteristics. You could easily 
organize a similar club ostensibly to study 
your town’s sets of twins. Invite the 
group to a special performance and you 
will find it fairly easy to get some real 
publicity breaks. Bear in mind that once 
started you will be able to make use of 
such an organization again and again on 
pictures featuring the Mauch twins. 


COLORING CONTEST FOR NEWSPAPERS 


Coloring contests al- 
ways get the largest 
response from the 
youngsters. So we 
have made these two 
illustrations available 
in mat form for you 
to plant in local pa- 
per as either a one or 
two day break. And 
\| of course you can 
use them in your reg- 
ular house program 
or giveaways. 

Order Mat No. 208 

PRICE—20c 
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/VARIED SELLING ANGLES 


ARMOR WIRED FOR SOUND 
BALLYS SHOW IN LOBBY 


A striking lobby gag can be worked by 
setting up a suit of armor in the lobby 
and installing a speaker in the chest cavity. 
Horn is connected to a phonograph which 
plays laugh records and howlers. The 
armored figure can be animated by hav- 
ing your electrician rig up lights where 
the eyes should be. The whole thing will 
probably get the crowd, through its weird 
effect. Museum, collector or costumer 
should be contacted for the armor. If 
they haven't anything for you, your artist 
might be able to make it out of paper 
mache. 


Coronation Scenes 
For Paper & Lobby 


In view of the proximity of the release 
date to the English Coronation, we’ve 


‘made a special coronation layout avail- 


able, taken from scenes from the film. 
Eight separate steps of the actual cere- 
mony 22 x 28 over all on two 11 x 14’s, 
describing the coronation of Edward VI, 
son of Henry VIII. While the set has 
been sent to many newspapers, you’d bet- 
ter check to see if local paper has received 
one. And remember, the layout will look 
just as well in your lobby as in the paper. 
Order Special Coronation Layout — 25c, 
from Campaign Plan Editor, 321 West 
44th Street, N.Y.C. 


ARTIST DOES SKETCHES 
OF SCENES IN PICTURE 


Get hold of an artist who can do sketches 
of scenes from the picture for crowds in 
the lobby. Pass out numbered circulars 
to those present telling them that if they 
hold the lucky number at some time dur- 
ing the run of the picture they will be 
favored with a free portrait by the artist. 
Portrait can be done in the lobby and 
should get favorable attention. The stunt 
can be enhanced by getting some celeb- 
rity to pose for a quick sketch. After 
several prominent people have been 
drawn, mount the sketches, with copy, on 
easels out front. 


EXHIBITORS! You 


SHOW ‘STONE OF DESTINY’ 


In some conspicuous place in the lobby, place 
a replica of the famous “Stone of Destiny” or 
“Stone of Scone."’ Copy explains that the orig- 
inal is kept in Westminster Abbey beneath the 
Coronation Chair and on it were crowned all 
Scottish rulers, including Edward VI, whose 
coronation is a highlight of the film. 


FLYNN’S PREVIOUS ROLES 


Capitalize on Errol Flynn's colorful career by dis- 
playing stills of the star in his previous adven- 
ture roles in “Captain Blood,” and “‘Charge of 
the Light Brigade.’’ Place these stills alongside 
of those from his present picture and you have 
a display which you can label “A study in ad- 
venture.” Stills may be procured at their regular 
prices by addressing the Campaign Editor and 
stating number needed. 


EXHIBIT FENCING APPARATUS 


Take advantage of the sword play in the picture 
by exhibiting the various types of fencing appa- 
ratus in the lobby. Behind the crossed foils you 
might mount stills of Errol Flynn in his fencing 
scenes. Get up some copy giving descriptions 
and brief histories of the various weapons. 


PLUG KORNGOLD’S SCORE 


The all-pervading beauty of Korngold’s musical 
score should be brought home to music lovers. 
Make folks aware of the music in the picture by 
sending out special letters to patrons of art and 
music societies. A tie-up in music stores should 
get your idea across. Radio plugs, stressing the 
music note, can be arranged at the conclusion of 
good musical programs. 


SMALL MATS 


RADIO DRAMA 


An unusual |5-min- 
ute radio sketch is 
available of this film. 
Mimeographed copies 
will be sent FREE by 
writing Campaign 
Plan Editor, 321 West 
44th Street, New York 
City. 


can get additional one- 
column and half-col- 
umn mats of all the 
stars on the picture 
from your Vitagraph 
exchange. These cuts 
are swell for dressing 
up publicity stories. 


IT REALLY CAN HAPPEN ---- 


Th THE GORSE HALL MURDER CASE IN 
ENGLAND. AN EYEWITNESS TO THE 
= CRIME SWORE 
FHAT THE ACCUSED 
MAN WAS THE 
MURDERER.-- HIS 
j} TESTIMONY CON- 
VICTED THE SUSPECT 
YET LATER A 
MAN WHO BORE 
=) A STRIKING RE- 
* SEMBLANCE TO 
THE CONVICTED 
MAN CONFESSED 
TO THE CRIME--. 


PAULINE & PAULINE | E. TAYLOR 
AULINE OF ST. IGNACE MICHIGAN AND 
PAULINE E.OF ST. CATHERINES ONTARIO 
NEVER MET UNTIL THEY BOTH ATTEND- 
ED SOUTHWESTERN HIGH SCHOOL. 
THEN THEY DISCOVERED THAT THEY 
WERE BORN WITHIN TWO HOURS OF 
EACH OTHER ON SEPTEMBER 22,1920. 
BOTH ARE RED HEADED, FRECKLED, 
LOOK ALIKE ,DRESS ALIKE AND SWIM 
AND PLAY THE PIANO EQUALLY WELL- 
YET THEY ARE IN NO WAY RELATED------ 


Asout one .™ 
YEAR AGO 
IN NEW YORK 


CITY,A MAN LA 
WAS CONVICTED 75 
AND SENTENCED 
TO JAIL FOR 


ROBBERY, a \, 
AFTER THE : 
VICTIMS HAD ALL SWORN THAT THE 
ACCUSED WAS THE GUILTY MAN ---. 
THE SENTENCED MAN THEN PRODUCED 
CONCLUSIVE EVIDENCE THAT HE 
GOULON'T POSSIBLY HAVE 
BEEN NEAR THE SCENE 
OF THE CRIME, AND 
THAT HIS BROTHER 
WAS THE REAL 
CULPRIT. ..NOW 
THRU A TECHNI- 
CALITY IN THE 
LAW THEY ARE 
BOTH FREE.-- 


Cases oF 
MISTAKEN 
IDENTITY 
LIKE THESE 
MAY INFLUENCE ~ 
THE LIVESOF © 
THE PERSONS 
INVOLVED, 
BUT THE 
SIMILARITY IN 
APPEARANCE. 


REARBNCE BILLY MAUCH ano BOBBY MAUCH 


THE PRINCE ANp tHe PAUPER’ 


ALMOST CHANGED THE DESTINY OF A NATION-- 


Mat 


No, 301—30c 
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3 BIG NATIONAL PROMOTIONS 


| 4-Way Tie-up On Tribune’s Book Festival 


GROSSET & 
DUNLAP AID 


NATIONAL 


* * * * 


The New York Herald-Trib- 
une and allied syndicates, to- 
gether with Grosset & Dunlap 
and Warner Bros., have co-op- 
erated on the most comprehen- 
sive book tie-up ever accorded 
a picture. Briefly, this means 
that thousands of newspapers, 
book and department stores 
throughout the country will 
give your show a tremendous 
boost to millions of people. 
: The tie-up will have the Her- 
| ald-Tribune plug your show in 
| a big Spring Festival, while 
| Grosset & Dunlap pass the 
| word to all their dealers at the 


{[Gamprens SPRING BOOK FESTIVAL} 
.. May Oth 


In addition to the co-opera- 


same time they send out their tion they’re offering on the 


| special edition of ‘The Prince 
| and the Pauper” and accom- 


: tival, Grosset & Dunlap are 
panying displays. 


giving the picture plenty of 
promotion via a special 75c 


edition of the book which 


-- Spring the New. York Herald- 


Tribune and allied syndicated 
newspapers sponsors a Spring Book 
Festival for children. This is a na- 
tional event occuring May 9th to 
16th, and this year it will feature 
your big picture. In order to in- 
sure the success of the Festival, the 
Herald-Tribune has a group of 
young women touring the country 
to interest book dealers in all im- 
portant cities. While these girls are 
traveling primarily to promote the 
Festival, they are also making ar- 
rangements for book dealers to 


participate in the exhibition of a 
large three-card display (One card 
is illustrated above) which has 
been prepared under our supervi- 
sion by Grosset & Dunlap, with 
the co-operation of the Hays office 
and the newspaper. This tremen- 
dous backing almost guarantees the 
exhibition of these displays by ev- 
ery book dealer in the country. 

The Herald-Tribune supplements, 
“Book News’ and “Books,” are 
nationally read, and will contain 
two-page plugs featuring the dis- 
play in their articles on the Spring 


Book Festival. 

We advise you to contact book 
and department stores participating 
in the Spring Book Festival. Give 
them all the co-operation you can, 
making sure that the exhibit gets 
mention in local papers. 

If you have local stores wishing to 
feature the display, have them 
write directly to Grosset & Dun- 
lap, 1140 Broadway, New York 
City. Sets will be delivered to 
stores without cost. This display 
will be available even after the 
close of the Book Festival. 


| 
Herald-Tribune’s Book Fes- | 


they’re getting out in time 
for your showing. All their 
dealers are receiving two 
special display cards selling 
the book and the film, so if 
you're wise, you'll contact 
dealers and see if they'll 
augment these displays with 
your stills and copy. Get 
busy early and you'll find 
all the book store windows 
telling folks to visit your 
theatre. 


Research Exhibit In Libraries Aad, Schools 


The New York Public Library, for the first time in its 
history, has offered critical co-operation to Warner Bros. 
in the preparation of a remarkable research exhibit for 
libraries and schools. These displays, consisting of 10 
captioned cards measuring 22 x 30 each, will soon be on 
view in the libraries and schools of 1400 cities and towns 
all over the country. They provide an unusual educa- 
tional feature which cultural centers are happy to display, 
yet they do a tremendous job at selling your picture to the 
many students in your community. The card illustrated 
at right will give you an idea of what they’re like. 


The Hays Office publication, 
Motion Picture and the Family, 
reaches 24,000 schools, princi- 
pals and librarians; and will con- 
tain articles telling of the value 
of this exhibit. A limited num- 
ber of copies will be sent to im- 
portant citizens in your com- 
munity if you request them from 
the M.P.P.D.A., 28 West 44th 
Street, New York City. 
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You might contact local library 
to see if they've received an ex- 
hibit. If they have, you can help 
them mount it and set it up. If 
they haven't, advise them to 
write to the Hays Office, 28 
West 44th Street, New York 
City, for a FREE set of the cards. 
The exhibit is available to 
schools and libraries requesting 
them. 


TITLES OF THE TEN CARDS IN EXHIBIT 


1. 
2. 
3. 


The Prince 
The Pauper 
Henry the Eighth’s 


Court 


4. Offal Court 
5. 
6. Miles Hendon — Soldier 


Rufflers Court 


of Fortune 


- The Coronation 
. Mark Twain 


- History of the story 
THE PRINCE AND THE 
PAUPER 


- The Play (past and 
present) 


“THE PRINCE. 
» + « «AND THE PAUPER’) 


4 MORE NATIONAL TIE-UPS | 
“Fruit of the Loom” Shirt Campaign 


David Kurtz, manufacturer of the famous 
“Fruit of the Loom” shirts for boys, gives you 
an unusual opportunity to interest the young- 
sters in your show through one of the biggest 
national tie-ups ever planned to attract young- 
er patrons. Over 2000 stores, including the 
chains of Sears Roebuck, S. S. Kresge and the 
Belk Stores, handle the product, using an un- 
usual amount of ad and display material. 


‘By rmy 
ERUIT <<] 
: Bi “ / 
Or THI | 
LOO a | 
Bs 4%, ’ é 
p> 


The counter card and button tag illustrated 
are only two of many ways in which this tie- 
up with the Mauch twins will be used to your 
advantage. Listed below, you'll find a detail- 
ed description of what’s being done — and 


you ll know, after glancing at them, what can 
) be done locally to make the tie-up even more | 
BUTTON TAG valuable to you. 14 x 18 COUNTER CARD : 
wal 
HERE’S THEIR COMPLETE CAMPAIGN: | 
1. A mailing list of 8500 stores will re- to each regular customer—over 2000 5. Their entire list of customers will be 


notified that above mentioned button 

tags are available for shirts now in | 
stock, thus enabling the stores to bring 
their stock right up to date. 


stores—with the material available to 
additional stores requesting it. 


ceive an announcement of the tie-up 
with the Mauch twins. This will be 


followed up consistently every month. 


2. Each shirt will have a button tag. (il- 
lustrated above) featuring Billy and 
Bobby Mauch, and the picture. Their 
production is 18,000 shirts weekly. 


4. A mat service for newspaper adverti- 
sing, featuring the twins, will be main- 
tained and frequently changed. (Fruit 6 
of the Loom Boys’ Shirts receive more 
newspaper advertising than any other 
boys’ shirt on the market.) 


. National ads, featuring the shirts, ap- 
pear in Good Housekeeping, Parents’ a 
Magazine, Dry Goods Economist, Re- | 


3. Window display material will be sent tailing and Boys’ Outfitter. 


For further information, contact: 


DAVID KURTZ 1239 BROADWAY NEW YORK CITY 


ee eeeeennSSSsSsSa—m—aoo«ooMM{——_a_ow—_—om> 


Whitman’s Book || Knox Jell Ads 
In Big Chains || Sell Grocers 


Underwood Has 


Ads And Cards | 


ST 


Whitman Publishing Co., the largest 
publishers of 10c books for the chain 
stores in the country, has prepared a 
special condensed version of “The 
Prince and the Pauper,” illustrated with 
scenes from the motion picture. The 
book will be merchandised in the Wool- 
worth, Kresge, Kress, McCrory, Mc- 
Lellan, Grant, Newberry, Green, Scott, 


Neisner, and many other stores. 


Backed by large counter displays and 
window displays, the book will be pro- 
moted by every chain store manager. 
As in the past, managers will welcome 
the opportunity to tie in with the thea- 
tre manager's campaign. So be sure 
to offer him stills for a more effective 
display of the books. In return, the 
book will provide a formidable aid in 
selling the picture to children. 


—— En 


The Knox Jell people are carrying a 
tremendous trade paper campaign on 
this film, using page ad shown above. 
In addition, they’re advising local deal- 
ers to make up special displays with 
the ads as a nucleus. Our tip is to see 
local grocers at once to make sure that 
they do all they can to plug your show 
in their windows and on their counters. 


mn re ere . ~ 


The Underwood Typewriter people are 
distributing 5000 window cards in time 
for your opening. They measure 19 x 
25 and will be sent to all their dealers. 
And big ads will appear in Scholastic. 
Sorry to say that they weren’t ready 
for illustration in this book, but you 
can rest assured that they’ll give you 
plenty of plugging, and another good 
way of telling folks about your show. 


Don't forget that there’s plenty of op- 
portunity for local work on this tie-up. 
Dealers might be persuaded to augment 
their display with stills and copy from 
film. In addition, co-op ads and post- 
ers can be gotten up, directed not only 
at their usual clientele, but also special- 
ly aimed at schools and colleges. We 
advise you to see your local dealer right 
away for further tie-up ideas. 
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‘THE PRINCE 
AND THE PAUPER” . >. « + «w COCOP AU 


CO-OP AD MATS AND STILLS) 


Six seasonal co-op suggestions with an eye toward the Coronation that the 
busy exhibitor should have no trouble in getting local mechants to use. 
Cuts are available in mat form, decreasing merchant’s advertising costs, 
and giving your show a real plug. Order mats—or stills—through the Cam- 


| 
: 
paign Plan Editor, 321 West 44th St., N. Y. C. Stills are 10c each. 


B Billy and Bobby 


Mauch surrounded 


by English Tudor 


furniture in a 


scene from “The 
a Prince and the 
Pauper” coming to 
the ........ Theatre. 


«. 


me CORONATION GROUP a oe 2 

y and Bobby Mauch who are 

“The Prince and the Pauper,” in 

the film now at the yl In honor of the occasion of the English Corona- CLOTHE S 
tion we are featuring a special selection of roe 


furniture which portrays the richness of true 
English design. 


LEE’S FURNITURE STORE 
All eyes are on England this year | 
N. WILLIAM ST. for the Coronation and, as every 


twins, or for those who Mat No. 202-B—20c year, for the latest hints on what's | 


} 

| 

| 

| 

j 

| 

| 

} 
| 
| 

want to be alone. are-at PP. 83 new on the sport clothes front. 
aed : " Sportswear as worn by Errol Flynn, | 
| your service lor very red- star of ‘‘The Prince and the Pau- | 
| 

\ 

| 


Don’t Walk— 
BIKE 


ENGLISH MANNER 


| 


Bicycles built for two, for 


sonable rates. per,’ coming to the .... 
Theatre can be found at our shop. | 


YOUR TIE-UP STILL BAKER'S 


S COURT STREET 


FREEMAN’S 
| BICYCLE SHOP 


| Sidney Street 


Modern Home—-EF. PUB. A 34 Suspenders—EF 27 


ne NN 
Mat No. 103-B—10c Pet Shop—EF. A 236 Sweaters—BB. PUB. A 2 Mat No. 102-B—10c 
PP. All Pipe—EF. 230 Boxing Gloves—BB. PUB. A 1 EF, 25 


Suit—EF. 187 Baseball Outfit—BB. PUB. U 
Gymnasium—EF,. 163 Children’s Clothes—BB. 5 


Order stills from Campaign Plan Editor, 321 West 
44th Street, N. Y.C. 10c each — set of ten 85c. 


TUNE IN——— 
WITH A SMART. 
LOOKING RADIO 


bes 
ERROL 
: FLYNN’S 
icant adventures in the 
Errol Flynn star of ‘The Prince South Seas before 
oe = he went Hollywood Billy and Bobby Mauch are “The 
Id | hj If Prince and the Pauper,” in the film 
Al are to Dy himse now at the Theatre. 
NAUTICAL in 
- 
AND NEAT “BEAM — ; 
‘g A radio cabinet that 
: : E N D ‘ pleases the eye as well 
Keep in the swim with Errol Flynn starring in “The an the oa ce ait aais 
a suit that’s stream-lined. “Sets a distinct oe ge cena ae portant factor to perfect 
For land or sea, our suits high-water mark in radio reception, 
are reasonably priced. personable salty z e 
oe - Je 
. entertainment. WI WTLOCK S 
WEISBERG'S TIME. Magazine BOOK STORE FLINT’S ‘ 


E. William St. 


ELM STREET S. WILLIAM ST. 


Mat No. 101-B—10c Mat No. 201-B—20c 


Mat No. 104-B—41 
EF. PUB. A81 PP. PUB. A132 _ epg, 


BB. PUB. AS 


_— — a 
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TIE-UP STILLS 
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“THE PRINCE 


AND THE RAUPER’ 


CAPTION 


ELECTRICAL SUPPLIES 


MEE 5 hls nuaomapemagns 
WHEN IT COMES TO ELECTRICAL SUPPLIES 
NO ONE CAN HOLD A CANDLE TO US. 


PRINCE AND THE PAUPER”. marts TWAIN-A hist National Picture 


“me 
PP. 134 


RESTAURANT 


ce a ALL THE ATMOSPHERE OF 
_ crag AN OLD ENGLISH INN PLUS 
FOOD TO PLEASE THE MOST 


“THE PRINCE AND THE PALIPER,”. Manis TWAIN: 4 First Rational Picture 


PP. 185 


JEWELRY STORE 


“THE PRINCE AND THE PAUPER”. marin TWAIN: A hist National Picture 


ie, 


GLASSWARE 


eo 2" . 4 — 

E OLD ENGUSH CHINA AND GLASS. @ -* °°. & 
WARE ARE MORE THAN APPRO- | 

_ PRIATE IN MODERN SETTINGS. 

Lo 3 

“THE PRINCE AND THE PALIPER, “. AAR TWAIN - 4 first Mlationa! rxture 


PP. 139 


ED TIE-UP STILLS 


Merchants welcome these CAPTIONED 
TIE-UP STILLS and exhibitors all over the 
country report most excellent results at 
practically no expense. Stills are 8” x 10°. 
Single copies, 10c but we advise ordering 
the set of 12 at $1.00. Order from Cam- 
paign Plan Editor, 321 W. 44th St., N.Y.C. 


BOOK STORE 


A GOOD BOOK HAS ALWAYS BEEN 
THE FINEST GIFT TO A GOOD FRIEND. 


oe rae 
“THE PRINCE AND THE PAUPER ©. mAan TWAIN- 4 First National Pcture 


PP. 21 
MEN’S SHOP 


THESE GENTLEMEN CAN BE 
Pd EXCUSED FOR WEARING OLD 
» FASHIONED HATS. CAN YOU? 
ge 
“THE PRINCE AND THE PAUPER™. marin TWAIN A first National Picture 


PP. 138 


EVEN A KING CAN DO WRONG ie 
WHEN IT COMES TO PAJAMAS. is 
WHY NOT LET US HELP YOu 
MAKE YOUR SELECTION? 


< 


= PRINCE AND THE PAUPER. mans TWAIN 4 Fist Nationa! Pture 


CLOTHES MIGHT NOT MAKE THE KING 
BUT THEY: HELP MAKE THE MAN. 


“THE PRINCE AND THE PAUPER, ©. mars TWAIN: 4 first National Px ture 


PP. 193 


Z. 


" pe$ 


SILVERWARE | 


TODAY, AS 400 YEARS AGO 
CUSTOM CALLS FOR PEWTER 
MUGS. PEWTER TABLEWARE 
1S STULL THE VOGUE. 


“THE PRINCE AND THE PALIPER mann Twain 4 fost National Pture 


PP. 186 


FRUIT SHOP 


€. 
a 


A HANDSOMELY PREPARED BASKET 
OF FRUIT IS A “DAINTY” GIFT TO 
SET BEFORE YOUR LOVED ONES 


“THE PRINCE AND THE PAUPER ~ mann TWAIN: 4 fst Cations Mature 


PP. 82 


_ STATIONERY STORE 


400 YEARS AGO A QUILL PEN | 

WAS CALLED FOR WHEN FINE 

PENMANSHIP WAS REQUIRED. 
NOW ITISA....-- Pt 


“THE PRINCE AND THE PALIPER, ”. MARIS TWAIN-A First Nationa! Picture 


: PP. 154 


CHILDREN’S CLOTHES 


EXQUISITE EMBROIDERY 
Of ANOTHER DAY ADAPT. 
ED TO OUR SELECTION OF. 
CHILOREN'S CLOTHES. | 


. ~~" - 
ee 


22s PP. 77 Le 
2 
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SIX-DAY SERIALIZATION STR 


* * 


» SERIALIZED | 


| 


! 


MARK TWAIN'S IMMORTAL STORY “THE PRINCE AND THE PAUPER” 


Coming to the ........ 
with Errol Flynn, the Mauch Twins, 
Billy and Bobby, and an all star cast. 


Theatre on 


One fine autumn day in the year 1537 
an heir to the English throne was 
brought into the world, which event 
was heralded with much rejoicing by 
the populace and by King Henry 
VIII, in particular. Jane Seymour 
had fufilled her duty and died in 
childbirth. 


MARK TWAIN'S IMMORTAL 


The young prince is summoned to his 
father’s bedside. Henry tells the lad 


On this same day, and in most ob- 
scure circumstances, a boy was born 
to the family of John Canty, a pau- 
per and a thief, much to the disgust 
of the father. He was named Tom, 
for no special reason. The first lad 
was called Edward, Prince of Wales, 
and for very good reason. 


Poor Tom had been sent out into the 
pouring rain to beg, and unwittingly 


STORY “THE PRINGE AND THE PAUPER” 


Tom was soon taught the mendicant’s 
art, but managed to pick up a smat- 
tering of Latin and History through 
the kindness of Father Andrew, an 
outeast priest. Tom lived in the realm 
of faney and held ‘eourt’ for his 
street companions, always subject to 
the arrival of his drunken father. 


Edward in pauper’s clothes goes to 
fetch his dog, but the guards confus- 


Coming to the i 
with Errol Flynn, the Mauch Twins, 
Billy and Bobby, and an all star cast. 


Henry VIII — he of the many wives 
— lies sick. As the Prince of Wales, 
Edward, is only 13, Henry does not 
want to surround the boy with men 
who will threaten the throne. He 
confides to the scheming Earl of 
Hertford that he is going to appoint 
him Lord Protector. 


Theatre on 


Poor Tom can’t make the Lords be- 
lieve that he isn’t the Prince, they 


to rule with an iron hand, and is had sought refuge in Westminster ing him with Tom, thrash him and concluding that study has unbal- 
about to name the Lord Protector Palace. For a lark, the Prince and chuck him into the street. Under- anced him. Henry summons the lad 


when he grows too weak to speak. 
Edward wanders to the courtyard to 
come upon his guards giving young 
Tom a severe beating. 


MARK TWAIN'S IMMORTAL STORY “THE PRINCE AND THE PAUPER” 


Hertford wishing to control the kine- 
dom has poor, perplexed Tom appoint 
him Protector in place of the Duke 
of Norfolk, a loval and brave man. 
Tom still trying to convince Hertford 
he’s not the Prince persuades the 
latter to question the Captain of the 
Guard about Edward's pauper friend. 


Tom change clothes and. are struck 
by their remarkable resemblance to 
each other. Tom suggests a game of 
robber and constable. 


The Captain corroborates Tom's sto- 
ry, but Hertford convinees him that 
to save his own neck, the real Prince 
must die and sends the Captain on 


a mission of murder. Meanwhile Ed- 
ward is surrounded by ruffians who 
insult his father, taunting him when 
he demands the proper respect. 


standably weary, Tom has fallen 
asleep. Awakened the next morning, 
he perplexes Hertford and the Lords 
by asking for the Prince. 


aie ; . 
Io his resene comes a dashing soldier 
of fortune, Miles Hendon and the two 


make their escape to Miles’ rooms. 
Hendon is amused by the boy’s im- 
perious manner and claim to be king. 
He is even made to stand while Ed- 
ward eats but is allowed to sit when 


Edward makes him a knieht. 


and is perplexed by his servile man- 
ner; nevertheless, he expresses the 
wish that Edward sueeeed him, but 
he dies before naming a Protector. 


Coming to the .......... Theatre on 
with Errol Flynn, the Mauch Twins, 
Billy and Bobby, and an all star cast. 


Tom is amazed at the number of 
Lords it requires to help him_ per- 
form his morning ablutions. A Coun- 
cil Meeting is called for presentation 
of State papers requiring the King’s 
signature. The Lords are amused 
and Hertford annoyed when Tom re- 
fuses to sign certain Treasury Bills. 


“ 6 strips and copy available in mat form. Order Mat No. 501B 
\ $1.00 from Campaign Plan Editor, 321 W. 44th St., N.Y.C. 


Page Twelve 
~~ 


Se 


— 


While Miles Hendon is on an errand, 
Edward leaves the lodgings, only to 
be picked up by the irate Canty, who 
has mistaken him for Tom. As he 
severely beats the boy, Father An- 
drew, the-kindly priest who has tu- 
tored Tom, interferes, and is killed 
by the maddened Canty. 


MARK TWAIN'S INIMIORTAL STORY “THE PRINCE AND THE PAUPER™ 


A certain rich lord is stopping at an 
Inn close by the Roost. While John 
Canty stands lookout, Hugo and Ed- 
ward, the boy, under threats of severe 
torture, sneak into the lord’s room. 
Hugo is about to stab the lord when 
the horrified Edward grabs his arm. 


MARK TWAIN'S IMMORTAL STORY “THE PRINCE AND THE PAUPER” 


It is the day of the Coronation 

Edward VI is about to be crowned 
King of England. ‘Tom ts being 
readied for the ceremonies at West- 
minister Abbey, his protestations fall- 
ine on deaf ears. In the meantime 
Hendon and Edward are stopped at 
the wate and are refused admittance. 


Seventeen 11 x 14's 
available through Cam} 


PICTURE STRIP « « « 
P COMPLETE IN MAT FOR 
MARK TWAIN'S IMMORTAL STORY “THE PRINCE AND THE PAUPER” "EC 


Tom still unrightfully sits on the 
throne of England. Searching every- 


where for the real Prince are the Cap-. 


tain and his Guards with orders to 
kill him, and Miles Hendon who has 
taken a strong liking for this pauper 
boy, who insists he’s the King of 
England, and, strangely enough, is. 


The alarm is given. In the tap room 
are Hendon, the Captain, and the two 
guards. As Edward comes scamper- 
ing through, Hendon sees the boy and 
follows him. He meets John Canty, 
a fearful struggle follows, ending in 
Canty’s well-deserved death. 


Inside the Abbey the Archbishop of 
Canterbury has delivered his sermon, 
and has anointed Tom in oil, as is the 
eustom. The Arehbishop is about to 
place the crown on Tom's head when 
a youthful voice eries, ‘Stop’?! Ed- 
ward has broken through the euards, 
and now rushes to the throne. 


._ + SRD THEPAUPE 


“THE PRINCE 


Theatre on 


with Errol Flynn, the Mauch Twins, 
Billy and Bobby, and an all star cast. 


Hertford hasn’t found Tom easy to 
handle, as the boy refuses to sign 
laws he deems unfair to the poor. The 
Duke of Norfolk voices objection to 
Hertford’s policy, and challenges 
Hertford to a duel. Hertford, to avoid 
the encounter, has Norfolk arrested. 


Hendon and Edward are arrested by 
the local constable but the Captain 
of the King’s Guards arrives on the 
seene and takes personal charge of 
Edward. Hendon by this time real- 
izes that Edward is really King and 
persuades the barmaid to release him. 


At first 


the dienitaries cannot con- 
ceal their amazement at Edward’s au- 
dacity, especially when he claims to 
be the rightful heir to the throne. To 
add to their confusion they note the 
striking resemblance between the two 
boys. If Edward knows where the 
Creat Seal is hidden he’s the King. 


with captions telling the complete story for lobby display are also 


yaign Plan Editor, 321 W. 44th St., N.Y.C. Set of 17-$2.25. 


Coming to the 
with Errol Flynn, the Mauch Twins, 
Billy and Bobby, and an all star cast. 


Coming to the 
with Errol Flynn, the Mauch Twins, 
Billy and Bobby, and an all star cast. 


John Canty is warned by his crony 
Hugo that he is suspected of Father 
Andrew’s murder, and with Edward 
the three make for the Robber’s 
Roost, a hideout for criminals. The 
thieves are making merry, and crown 
Edward King of the Fools when the 
lad insists he’s King of England. 


Theatre on 


The Captain and the Guards ride 
away with Edward, supposedly for 
the palace. But soon they draw rein, 
and the Captain informs Edward 
that he’s going to kill him. But Miles 
Hendon arrives, and fighting furious- 
ly disposes of the guards. 


Theatre on : 


Under Tom’s prodding, Edward re- 
members that he had hidden the Seal 
in a suit of armor the night he had 
been evicted from the palace. Edward 
is made king. Hertford is banished, 
Norfolk made Protector, new poor 
laws are passed, while Hendon and 
Tom are secured for life. 


Page Thirteen 


D 


THE PRINCE y 


AND THE PAUPER” » 4 « « 


AE leg eee * 5-DAY CONTEST 
FIVE-DAY CONTEST PLAYING 


With everybody so interested in the Coronation, this contest will fit right 


| 
en 
| 

| 


ee 


into local paper. Idea is for folks to cut out the stills, fitting them together 
to make complete pictures. It’s not a hard contest, but one that should in- 
terest all readers — and get across a swell plug for your show at the same 
time. If your local editor agrees to use the contest, order Mat No. 502-B 
50c, from Campaign Plan Editor, 321 West 44th Street, New York City. 


(Lead-Off Story) 


CORONATION BASIS 
OF NOVEL CONTEST 
STARTS TOMORROW 


You probably couldn’t go to 
London to see the coronation of 
George VI, but the Coronation 
Contest Editor of the 
(newspaper) is going to give you 
the opportunity to see the corona- 
tion of Edward VI. He has five 
Pictures of the regal ceremony, but 
they’ve been scrambled. 

According to Mark Twain’s im- 
mortal novel, ‘‘The Prince and the 
Pauper,’’ which, as a First Na- 
tional pieture comes to the 
Theatre, on , & pauper 
lad was very nearly crowned King 
of England in an exciting corona- 
tion some 400 years ago. 

Incidentally, if you’re one of 
the first twenty-five ibaa 
(newspaper) readers who succeed 
in putting the coronation scenes 
together correctly, you’ll win a 
pair of guest tickets to see ‘“The 
Prince and the Pauper’’ which has 
for its climax the stirring coro- 
nation seenes which form the basis 
of the contest. Billy and Bobby 
Mauch play the title roles and co- 
starred with them is Errol Flynn. 

Here’s what you have to do to 
win. Beginning tomorrow the 
: (newspaper) will pub- 
lish each day for five days a pic- 
ture made up of three sections. 
When the final set is published, 
match up the strips the way you 
think they should go, mount them, 
and send them in to the Corona- 
tion Editor of the 
(newspaper). 
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ANSWERS 


As you can readily see, the above picture is made up of 
three sections from three different scenes. Five complete 
scenes will be published all told, and you can win free 
tickets to see “The Prince and the Pauper” atthe... 
fg, eS nn a ee » if you’re one of the first 
twenty-five to send in the scenes together correctly. 


(1st Day Publicity) 


Win Guest Tickets To See 
‘Prince and the Pauper’ 


On your mark, and get set to see the Coronation! You 
don’t have to go to London. All you need do is clip the above 
scrambled picture, made up of sections from three different 
scenes of the coronation in ‘‘The Prince and the Pauper,’’ 
and save it until the remaining 
four have been published in the 
ae (newspaper). 

When you have all five of the 
pictures, cut them up into the fif- 
teen parts, and match them up to 
make five complete Coronation 
scenes. If you’re successful, and 
and are among the first 25 read- 
ers to send in correct solutions to 
the Coronation Contest Editor of 
ee (newspaper) before 
(date) you’ll win a 
pair of guest tickets to see ‘‘The 
Prince and the Pauper’’ which 
comes to the ................... Theatre, 
| ERR ete 


Twain, you’!l recall the immortal 
story of the two boys — one a 
prince, and heir to the throne of 
King Henry VIII, the other a 
pauper lad. In the First National 
film version of ‘‘The Prince and 
the Pauper,’’ the twin brothers, 
Billy and Bobby Mauch, play the 
title roles, and co-starred with 
them is Errol Flynn. The climax 
, of the thrilling picture is the coro- 
nation scene which follows exactly 
the age-old traditional royal cere- 
mony of England. 

And you may be one of the 
lucky twenty-five to receive a pair 
of tickets to see ‘‘The Prince and 
the Pauper,’’ if you get your in- 
genuity working to make a com- 
plete set of coronation scenes out 
of the scrambled pictures. 


(2nd Day Publicity) 


Match Coronation Scenes 
And Win Guest Tickets 


25 Pair Of Tickets To ‘Prince And The Pauper’ 
To Be Awarded 


Would you like a first-hand view of the age-old ceremony 


of crowning an English 


King? If you would here’s your 


Tien 5. . (newspaper) has five scrambled 


pictures of the coronation 
Pauper,’’ 


scenes in ‘‘The Prince and the 
and the Coronation Contest Editor challenges you 


to put the scenes together in a complete set. 


If you’ve already started by 
clipping yesterday’s picture, just 
add the one above to it. If not, 
you can obtain a copy by apply- 
er a6 the © ... (news- 
paper) office. There’ll be three 
more pictures after today, each one 
made up of three sections from 
different scenes. When you have 
all five pictures, match the fifteen 
strips until you have five complete 
scenes, mount them and send them 
to the Coronation Contest Editor 
of the .................... (newspaper). 


If you’re a good matcher-upper 
and are quick enough, you may be 
one of the lucky twenty-five who 
will win guest tickets to see ‘The 
Prince and the Pauper’’ which 
comes to the eherk: Theatre 
Wi ae : 


Based on Mark Twain’s immor- 
tal novel, it is the story of two 
boys who were born on the same 
day in London over four hundred 
years ago — one to King Henry 
VIII of England, and one to a 
pauper. Because of the close re- 
semblance of the two lads, their 
lives become entangled and almost 


Win Free Strand Tickets 


changed the fate of the empire. 
The coronation scene which forms 
the thrilling climax of the film fol- 
lows exactly England’s traditional 
royal ceremony. The twin brothers, 
Billy and Bobby Mauch, are star- 
red in the title roles, and co-star- 
red with them in the role of Miles 
Hendon, soldier of fortune, is Er- 
rol Flynn of ‘‘Charge of the Light 
Brigade’’ and ‘‘Captain Blood’? 
fame. It is Flynn who helps the 
rightful King to regain the throne 
he relinquished through a boyish 
prank. Others in the distinguishe‘ 
east are Claude Rains, Hen 

Stephenson, Phyllis Barry, Mon 
tagu Love, Barton MacLane and 
many others. 


Be sure to get your copies of 
the next three pictures, because 
you’ll want to be all set to go as 
soon as the set is complete. The 
contest closes on ................ . (date) 
and it’s important to get your so- 
lution in as early as possible, be- 
cause the first ones to be received 
will be considered the winners. 
And don’t forget to read the rules! 


Can you unscramble these scenes? This is the second in 


the series of five scrambled 


Coronation scenes from “The 


Prince and the Pauper,” to which you can win a pair of 


guest tickets, if you’re 


one of the first twenty-five who 


send in the most nearly correct solutions to the Coronation 
Contest, 


5-DAY CONTEST + 


~~ 


It’s easy to see that the three sections of the above picture 
do not belong together. But each section has its place in 
one of the five coronation scenes that are the solutions 
to the five-day contest. Read story below to find out how 
you can still enter the Coronation Contest, and win free 
tickets to see “The Prince and the Pauper’ next week at 


eats Theatre. 


(3rd Day Publicity) 
Seores Enter Contest To 
Win Free Theatre Tickets 


Novel Coronation Contest Attracts Many 
Contestants 


Off to the Coronation! 


Even though you didn’t have a 


ringside seat at Westminster Abbey, you can see the royal 


ceremony, better even than th 


occasion. 


ose who went to London for the 


Shown today is the third in the set of five pictures which 
the Coronation Contest Editor asks you to assemble into a 


complete set of Coronation scenes. 

If you aren’t among the scores 
who have already gotten copies of 
the first two pictures, you can get 
them by applying to the .......-.-00+ 
(newspaper) office. Then all you 
have to do is clip the pictures, and 
wait until the last two have been 
published. When you have a com- 
plete set (fifteen strips) put them 
together to make five pictures of 
the Coronation scenes in ‘‘The 
Prince and the Pauper,’’ the First 
National film which comes to the 
oo aa ieee Theatre, OM .......... 

Twenty-five lucky contest en- 
trants are each going to receive & 
pair of guest tickets to see the 
picturization of Mark Twain’s im- 
mortal story about the two lads — 
one the son of King Henry Vill 
and one of the son of a pauper— 
who were born on the same day 


a ns 


Bobby Mauch, the twin stars of 
stage and screen, play the title 
roles. Co-starred with them is 
Errol Flynn, swash-buckling hero 
of ‘‘Captain Blood’’ and ‘‘ Charge 
of the Light Brigade.’’ A corona- 
tion scene is the exciting climax 
of this great film, and it follows 
exactly the age-old traditional cere- 
mony. 

You won’t want to miss the fun 
of making up the coronation 
scenes, and if you’re a good 
matcher-upper, there ’s no reason 
why you shouldn ’ be one of the 
lucky twenty-five to see ‘¢The 
Prince and the Pauper’’ as a guest 
OF The .......-ceccecesserreeeees Theatre. All 


* * * 


UP THE CORONATION ANGLE 


(4th Day Publicity) 


FREE TICKETS 10 
STRAND THEATRE 
TO BE AWARDED 


It’s not too late to join the 
TON ai Seeranctics (newspaper’s) Coro- 
nation party, if you haven’t al- 
ready done so. All you have to 
do is apply at the... 
(newspaper) office for the last 
three copies of the Coronation Con- 
test. When you have them, elip 
the scrambled pictures, and hold 
them, together with today’s pic- 
ture, until tomorrow, when the last 
of the series of five will be pub- 
lished. 

When you have the complete set 
of fifteen strips, make them up in- 
to the five pictures of three strips 
each which seem to you to belong 
together, and to make up the best 
series of Coronation scenes; mount 
them, and rush them to the Coro- 
nation Contest Editor of the 
thes = oe (newspaper). 


pair of tickets to see ‘¢The Prince 
and the Pauper,’’ which comes to 
the ...........-... Theatre, om .........--. . 
and from which the contest scenes 
are taken. The picture, telling the 
story of the two lads — one a 
prince and one a pauper — who 
were born on the same day in Lon- 
don over four hundred years ago, 
and whose amazing resemblance 
caused their lives to become close- 
ly entangled, has for its climax a 
coronation sequence which follows 
exactly England’s traditional royal 
ceremony. The twin stars, Billy 
and Bobby Mauch play the title 
roles, and Errol Flynn, star of 
‘¢Captain Blood,’’ ‘Charge of the 
Light Brigade’”’ and ‘¢Green 
Light’’ fame, is co-starred with 
them. 

So sharpen your wits and your 
scissors, and be ready to start 
matching up the pictures as soon 
as you have the fifth and last one 
which will be published in to- 
MMOFTOW'S nee eseceseseseeseeesesseeess (news- 
paper). In case of ties, the prizes 
will go to those solutions which 
were received first. 


yy 


If you haven’t already entered the Coronation Contest, 
read the accompanying story to find out how you can do 
so. All you have to do is unscramble this picture, and four 
others — the last of which will be published tomorrow, 
and you may be one of the lucky twenty-five to win guest 
tickets to see “The Prince and the Pauper” at the 


Theatre. 


(5th Day Publicity) 


Last Chance To Win Free 


Strand Theatre Tickets 


Today Is Last Day Of Novel Coronation | 


Scene Contest 


Are you all ready to start on the final round of the 
Coronation Contest? Even if you’ve missed any or all of the 
last four issues of the .......... . 
still come along to the Coronation. Just apply at the ; 
(newspaper) office for the copies you missed, clip out the 
scrambled pictures, and put them with the above one. 


Now, with all five pictures in 
front of you, divide each one into 
the three strips, as indicated. The 
next step is to see if you can find 
which strips really go together to 
make up five scenes from the coro- 
nation sequence in ‘‘The Prince 


_————— 


Dees Sern Theatre, on tage 
When you have made up the 
five pictures to the best of your 
ability, mount them each on a 
sheet of paper, and send them to | 
the Coronation Contest Editor of 
ry Oe aS (newspaper). 
Here’s an additional tip for you | 
— don’t try to mount the strips | 
artistically! The correct strips be- 
ing placed together will be the on- | 
ly basis on which you will be | 
judged. 
To each of the twenty-five win- | 
ners will go a pair of guest tickets | 
to ‘The Prince and the Pauper,’’ 
the picturization of Mark Twain’s 
immortal tale of the two boys— 


“THE PRINCE 


and the Pauper,’’ the First Na- | 
tional film which comes to the | 


. AND THE PAUPER’ 


a 


one a prince and one a pauper— 
who were born on the same day in | 
London over four hundred years 
ago, and whose lives became close- 
ly entangled because they looked so t 
much alike. A thrilling and fitting , 
climax to this great picture is a | 
sequence showing the Coronation of j 
Edward VI, which follows exactly 
the traditional English royal cere- 
mony. Billy and Bobby Mauch, 
the amazingly identical twin stars 
of radio and screen, play the title 
roles, and Errol Flynn (whom you 
will remember from ‘*Captain 
Blood,’’ ‘‘ Charge of the Light 
Brigade’’ and ‘‘Green Light’’) is 
co-starred with them. 

Get busy now, and don’t forget 
that the Coronation Contest Edi- Fy 
tor will award prizes to those sub- | 
mitting the first 29 correct, or 
most nearly correct, solutions. 7 
Here’s wishing you luck! 


in London over four hundred years 
ago. Because of their amazing re- 
semblance to each other, the lives Wie (newspaper). The 
of the two boys become closely in- 
terwoven and very nearly change 


the fate of an empire. Billy and the tickets. 


(Publish Daily ) 


-~r 1 


RULES OF CONTEST 


(1) Everyone is eligible to enter Contest except employees of the .. 
(newspaper), the ........ Theatre and members of their families. 

(2) Anyone may submit as many solutions as they desire but no more than 
one prize will be awarded to any contestant. 

(3) The judges of the contest will make the final decision and the .... 
(newspaper) will not enter into a discussion about the awards. 

(4) Prizes will consist of two guest tickets to see “The Prince and the 
Pauper” during its run at I  cncesst>snsavenetiaaneel Theatre. 

(5) The first 25 contestants who submit correct, or most nearly correct 
solutions will be declared winners. 


If you unscramble the above scenes and the four which 
have preceded it, you'll find five complete coronation 
scenes from “The Prince and the Pauper,” and if you’re 
a good matcher-upper, you may be one of the lucky twenty- 
five who will win a pair of guest tickets to the picturization 


yuo wer 


(6) Each contestant must submit five complete pictures made from the 15 
segments published in PINE =p iscstctecveess . (newspaper). 


(7) Each picture must be mounted on a separate piece of paper or card- - 
board. They need not be numbered and artistic talent shown in mount- 
ing will not count. 


of Mark Twain’s immortal novel which opens at the 
eee Theatre, OM ............... 
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A 
re | PRIVATE LIFE OF MAUCH TWINS 


“THE PRINCE 1S AVAILABLE IN MAT FORM 
AND THE PAUPER™ ~ STAR FEATURE 


MEET THE MAUCH TWINS 


If you’ve been using the “Hollywood After Hours” series you know how 
they are welcomed by editors. If not, you’ve been missing a good publicity 
bet. Here’s the story of the Mauch boys, and art arranged so you can use 
it without the article if you wish. Order Mat No. 401-B — 40c from 
Campaign Plan Editor, 321 West 44th Street, New York, N. Y. 


cd ALLER KITS 


“Which is which?” is the question that first occurs 
to you when you meet the Mauch twins, Billy and Bobby 


who have the title roles in 
which comes to the 


They have a few minor differ- 
ences, of course. Bobby, for in- 
stance, is just a shade more seri- 
ous-minded than his brother, and 
Billy has a tiny scar on his fore- 
head. Or maybe it’s Bobby who 
has the scar! But their likes and 
dislikes, their talents and their 
ambitions are identical. And 
they’re never apart if it’s pos- 
sible for them to be together. 
Right now, their reigning ambition 
is to become G-Men, and if you 
ask them for their autographs, 
they’re likely to come right back 
at you and ask for your finger- 
prints. 

* * - 

Neither one of them ever 
makes use of the pronoun, “I.” 
It’s always “we,” even if you 
manage to corner one of them 
alone to ask him a few ques- 
tions. Either of them will tell 
you that “we” don’t like spinach, 
love ice cream, and would like 
very much to go to Africa and 
hunt lions. They’re about as ac- 
tive as two agile young monkeys, 
and it’s no chore to them to put 
in a day’s work at the studio, 
imterspersed with lessons on the 
set, then go out and have a 
game of baseball with the gang, 
play a swift set of tennis, and 
round it off with a plunge in 
the swimming pool in their back- 
yard. 

7. * * 

Hollywood’s a pretty nice place, 
according to the twins. They don’t 
have to bother with overcoats and 
galoshes the way they did in 
Peoria, and it sure is something to 
have a swimming pool right in 
your own backyard. People are 
awfully friendly, too, and very ac- 
comodating about contributing the 
stamps from their fan letters to 
the Mauch Brothers’ stamp collec- 
tion. As for their work, that’s 
just play to these two kids whose 
favorite game is ‘‘let’s pretend.’’ 
It’s fun to fool the director too, 
and Director William Keighley 
isn’t willing to bet much money 
on which of the twins played the 
Prince, and which played the Pau- 
per. 

a. * * 

“Making movies” has become 
a favorite game with them since 
they came to Hollywood, and 
they can usually be found be- 
tween scenes on the set hanging 
around the cameramen to get 
some helpful hints for their 
amateur movies. Football ranks 
high in their affections — and 
they like to watch it as well as 
play it. They can put on a pret- 
ty good sparring match, too, al- 
though it usually ends in a draw. 


Their acting careers began when 
they were aged siz, respectively, 
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and appeared in local entertain- 
ments in their own home town, 
Peoria, Ill. A theatrical manager 
there signed them to sing and 
dance, and this led to other stage 
and radio engagements. Billy was 
the first one to appear in films. 
He played the part of young An- 
thony in ‘‘ Anthony Adverse,’’ and 
Bobby acted as his stand-in. ‘‘ The 
Prince and the Pauper’’ is their 
first screen appearance together. 


Hollywood NET EF 


MODEL AIRPLANES, making them and flying 


MARBLES have their appeal to 
the Mauch twins, shown below 
“knucklin’ ” down for a difficult 
shot. It’s your guess which is 


Billy and which is Bobby. 


Although they have not as yet had 
the opportunity to dance in films, 
they are no mean hoofers, and 
they can sing, play the piano, and 
whistle, as well. 


. * * 


They are brown-haired, and 
their blue eyes sparkle with mis- 
chief. Their height and weight 
is rapidly changing but when 
last measured they were about 
four feet eight inches, and 
weighed about ninety pounds 
apiece. They’re about as sunny- 
tempered as youngsters come, 
and right now fun is their para- 
mount interest in life. Bicycling 
is their favorite mode of trans- 
portation, and they are glad to 
give any youngster a lift on the 
handlebars. Haven’t much use 
for the fair sex as yet but are 
united in their allegiance to Kay 
Francis, who is their favorite ac- 
tress. And they’d be very much 
surprised to learn that they are 
shining lights on the juvenile 
film horizon. 


All About the World’s 
MOST FAMOUS TWINS 


BILLY AND BOBBY MAUCH 


How juvenile film stars fooled their director by 
mixing up roles in “The Prince and the Pauper”! 
Pegging famous stars with spit-balls on picture 


set! Mix-ups and mischief! It’s all told by a spe- 
cial correspondent of the “Telegram” in 


HOLLYWOOD AFTER HOURS 


an exclusive feature of 


THE DAILY TELEGRAM 


@ 
NEXT SUNDAY 
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them, are favorite “off the lot” pastimes of 

filmdom’s famous twins, Billy and Bobby ive : ee 
Mauch, who play the title roles in “The Prince = a———————ny pee 
and the Pauper” which comes to the .............. 


Theatre on ........ 


READING is a real pleasure to 

the boy stars. They have a large 

and carefully selected library. 

One of their favorite books is 

Mark Twain’s “The Prince and 
the Pauper.” 


MAKING MOVIES is a 
favorite sport. They’re 
shown above taking mo- 
tion pictures of each other. 


FENCING is a sport recently taken up by the lads. 
They became enthusiasts through knowing Errol 
Flynn who is starred with them in “The Prince and 
the Pauper.” Both boys are experts with the foils. 
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LEAD-OFF, OPENING DAY STORIES 
AND CHOICE OF REVIEWS 


PUBEICITE «. 


(Lead-Off Story) 


PRINCE AND 
PAUPER SOON 
TO BE SHOWN 


According to Mark Twain, the 
late great novelist and humorist, 
his story, ‘‘The Prince and the 
Pauper,’’ is one of those things 
that ‘‘might have happened.’’ 

It is the tale of two boy babies 
born in London at the same mo- 
ment in the 16th century—one be- 
ing Prince Edward, heir to the 
throne; the other being Tom 
Canty, brat of a ruffian and thief. 
And Twain had them resemble 
each other identically — meet — 
change clothes—get their childish 
lives all mixed up. 

It was a great novel. It became 
a great stage play. Now it has 
reached its top heights as a movie, 
which comes to the 
Theatre, OM ....--.-ceccceee , because 
at last the’ perfect players to fit 
the title roles have been found in 
Billy and Bobby Mauch. 

They’re a pair of what science 
ealls ‘identical twins.’’ Billy and 
Bobby Mauch whom you may have 
heard on the radio within the past 
couple of years. They’re so much 
alike that even their own mother 
ean’t tell them apart except for 
one little thing. One of them 
(you shan’t be told which) is left- 
handed. 

In the movie Billy plays the 
Pauper, Bobby is the Prince. This 
is Bobby’s screen debut. Billy 
played Anthony Adverse as a child 
in the picture of that name; later 
he was Penrod in ‘‘Penrod and 
Sam.’’ 

Never did stage or screen have 
such a pair of twins before. Usu- 
ally one boy (or girl) played both 
parts, with trick manipulation. 
But here is the ideal set-up. 

Errol Flynn — of ‘‘Green 
Light,’’ ‘‘Captain Blood’’ and 
‘‘Charge of the Light Brigade’’ 
fame—is starred with the young- 
sters. In the cast also are such 
players as Claude Rains, Henry 
Stephenson, Barton MacLane, Alan 
Hale, Eric Portman, Montagu 
Love, Phyllis Barry, Halliwell Hob- 
bes and a score or more of the 
same rating. 

William Keighley, directed ‘‘ The 
Prince and the Pauper,’’ a First 
National production, working from 
a screen play by Catherine Chis- 
holm Cushing and Laird Doyle. 


Knight of Love 


Errol Flynn brings the adventure 


of ‘‘Captain Blood’’ and the 
thrill of ‘‘Charge of the Light 
Brigade’’ to the role of Miles 
Hendon, dashing soldier of fortune 
who’d risk death for a 
lady, or for nothing, in the First 
National film version of Mark 
Twain’s immortal tale, ‘* The 
Prince and the Pauper,’” now. 
playing at the Theatre. 


Mat No. 101—10¢ 


cause, a 


A front seat at London’s age old coronation ceremonies is 
per,’’ the First National picture coming to the ..........- 
scene is said to be one of the most remarkable spectacles ever filmed. Shown above are: Halliwell Hobbes 


(right) as the Archbishop of Canterbury; 
the pauper boy w 


Mat No. 302—30c 


“THE PRINCE 


AND THE PAUPER’ 


reserved for all who see ‘‘The Prince and the Pau- 


Entirely authentic, this 


Robert Warwick (left) as Lord Warwick, and Billy Mauch (seated) 
ho was almost crowned King of England. 


‘Prince And Pauper’ Film 
Triumphs With Twin boys 


Errol Flynn And 12-Year Olds, Billy And Bobby 
Mauch, Head An Outstanding Cast 


What the stage and screen has always needed (and never 
had) to make a dramatic masterpiece out of Mark Twain's 


immortal yarn called ‘‘The Prince and the Pauper,’ 


> 


was a 


pair of identical twins—a couple of youngsters about 12 years 
old who looked so much alike that even their mother couldn't 


say offhand which was which. 


At last, just such a pair has 
been found—and used in the First 
National film version of ‘‘The 
Prince and the Pauper,’’ which 
delighted yesterday’s audiences at 
10) Senco ee Theatre. 

They are Billy and Bobby 
Mauch and they play the title roles 
in the Twain literary classic. 

Remember the story? It’s about 
a young Prince Edward of the 
Sixteenth Century who was born 
in the palace at the same moment 
that young Tom Canty, son of a 
thief, was born in the slums. They 
looked exactly alike. By chance 
they met. For a lark they changed 
clothes. From that moment on, 
for a considerable time, their lives 
were interchanged. 

Billy Mauch plays the pauper 
lad, Bobby is the Prince. Billy is 
the youngster who played Anthony 
Adverse as a child, in the picture 
of that name. Bobby is making 
his sereen debut. He’s as good as 
his brother, whieh is saying plenty. 

‘¢The Prince and the Pauper’’ 
has been a stage play. It has been 
a silent movie in the old days. In 
those presentations, the same child 
actor has played both parts. Elsie 
Leslie did it on the stage, many 
years ago. In the silent screen 
version, trick ‘‘double exposure’’ 
shots were used. 

But this production, with the 
identical twins, is infinitely better 
than either of the previous show- 
ings. In fact, Hollywood eritics 
have already nominated ‘¢The 
Prince and the Pauper’’ for the 
Academy prize as the best movie 
of 1937. 


Errol Flynn, is the 


the star, 


swashbuckling swordsman who 
helps manipulate the careers of the 
lads. Claude Rains is superb as 


the villainous Earl of Hertford. 


Barton MacLane as the pauper 
kid’s thieving father, Alan Hale 
and Robert Adair as palace 
guards, Henry Stephenson as the 
Duke of Norfolk—all are excellent. 
So, too, are Phyllis Barry, Halli- 
well Hobbes, Fritz Leiber, Mon- 
tagu Love, Harry Beresford and 
a seore of other splendidly cast 
players. 

William Keighley, whose most 
recent previous: pictures were 
‘¢God’s Country and the Woman’’ 
and ‘‘The Green Pastures,’’ was 


the director of the Twain classic. 
He worked from a screen play by 
Catherine Chisholm 
Laird Doyle. 


Cushing and 


‘Riches To Rags’ Is 
New Film Formula 


Barton MacLane reverses 
the usual motion picture pro- 
cedure of “rags to riches” in 
his latest First National pro- 
duction “The Prince and the 
Pauper,” which comes to the 
eee Theatre, on ............- 


In the picture he is seen 
throughost as a beggar who 
dresses in tattered rags. Just 
before he started work in 
“The Prinee and the Pauper,” 
he completed work in “Don’t 
Pull Your Punches,” in which 
he played a rich prize-fighter 
who fancied very nifty rai- 
ment. 


(Short Review) 


IMMORTAL STORY 
OF MARK TWAIN'S 
SUPERB ON SCREEN 


History, romance and adventure 
are combined in the First National 
film version of Mark Twain’s im- 
mortal ‘‘The Prince and The Pau- 
per’? which opened yesterday at 
the ... . Theatre. 

Former stage presentations of 
the classic have been hampered 
somewhat by the necessity of hav- 
ing the two title roles played by 
one actor (or actress). And in 
the silent film version, trick 
‘‘shots’’? and double exposures 
were used. But the Mauch twins, 
Billy and Bobby, twelve year old 
actors of no mean dramatic ability 
have solved that problem. Billy 
and Bobby are identical twins, so 
what could be more fitting than 
that Bobby should play young 
Prince Edward, heir to the throne 
of King Henry VIII, and that 
Billy (whom you will remember as 
young ‘‘ Anthony Adverse’’) 
should play Tom Canty, the pau- 
per boy who looked exactly like 
the prince? 

All the color and drama of six- 
teenth century England is brought 
to life on the screen, and the mag- 
nificent coronation scene in which 
the pauper boy, who has exchanged 
identities with the prince is al- 
most crowned King of England, 
is one of the most dramatic screen 
moments of recent years. 

Miles Hendon, soldier of fortune 
and befriender of the two boys, 
is splendidly portrayed by Errol 
Flynn, fresh from his triumphs in 
‘‘The Charge of the Light Brig- 
ade’’ and ‘‘Green Light.’’ Claude 
Rains, master villain of the screen, 
plays the rascally old Earl of 
Hertford, and Barton MacLane is 
the pauper boy’s thieving father. 

Phyllis Barry (as a barmaid), 
Alan Hale, Robert Adair, Henry 
Stephenson, Halliwell Hobbes, and 
a seore of others turn in notable 
performances. 

Inspirationally directed by Wil- 
liam Keighley, ‘‘The Prince and 
the Pauper’’ is a film experience 
that shouldn’t be missed. 


(Opening Day Story) 


TWIN PLAYERS 
ARE IDEAL IN 
STRAND MOVIE 


‘«The Prince and the Pauper,’’ 
a First National production and 
the first talking-film version of 
Mark Twain’s immortal adventure- 
romance, will be presented today 
on the sereen of the 
Theatre. 

The well-known story is that of 
two babies born in London at the 
same moment in the 16th century 
—one the young Prince Edward, | 
who first sees life in the palace; 
the other Tom Canty, who opens 
his eyes in the slums, the son of 
a thief and villain. Their lives 
become tangled because they look 
exactly alike. 

The producers got a break in 
making this picture because they 
discovered a pair of identical twins 
—Billy and Bobby Mauch of 
Peoria, Ill. Bobby plays the 
Prince, Billy the Pauper. It is the 
first film showing for the former. 
The latter already has played 
‘¢Anthony Adverse’’ as a child, 
and Penrod in ‘‘Penrod and 
Sam.’’ 

Errol Flynn, handsome young 
Irish star of ‘‘Green Light,’’ 
‘‘Captain Blood’’ and ‘‘The 
Charge of the Light Brigade,’’ 
heads the cast. Once more he is a 
swashbuckling swordsman. 

The cast also includes such 
famed troupers as Claude Rains, 
Henry Stephenson, Barton Mac- 
Lane, Phyllis Barry, Montagu | 
Love, Fritz Leiber and Ian Mae- 
Laren. 

The picture was directed by Wil- 
liam Keighley, whose most re- 
cent triumphs have been ‘‘God’s 
Country and the Woman’’ and 
‘‘The Green Pastures.’’ The 
screen play was by Catherine Chis- 
holm Cushing and Laird Doyle. 


SCOT TEACHES 
YANK BOYS TO 
TALK ENGLISH 


A Scotsman taught Billy and 
Bobby Mauch—of Peoria, Ill.— 
English. 

Not that they spoke a foreign 
tongue, but the accents of their 
native city had to be smoothed 
down a bit for their first co-star- 
ring production ‘‘The Prince and 
the Pauper,’’ which is British in 
locale. 

The famous Mark Twain story, 
as most everyone knows, concerns 
an English Prince, heir to the 
throne, and a pauper boy from 
the London slums. So, to be con- 
vineing, the language had to be 
pure English rather than the 
harsher American tones. That was 
the job Colin Campbell, noted ac- 
tor, was hired to do for the 
Mauches. 

‘*T must say,’’ he says, ‘‘that 
they were very apt pupils and once 
they got the idea of slurring their 
R’s and broadening their vowels a 
bit, they were letter perfect.’’ 

‘<The Prince and the Pauper,’’ 
which is now on view at the .... 

__........ Theatre, is Mark Twain’s 
immortal classic about the heir to 
the British throne and the thief’s 
son who were born at the same 
moment in the 16th century, and 
whose lives became entangled be- 
cause of a close resemblance. 

The Mauch twins, Billy and 
Bobby, play the boys. Errol Flynn 
is co-starred with them, and Claude 
Rains, Barton MacLane, Henry 
Stephenson, Alan Hale, Phylit« 
Barry and Helen Valkis are fea- 

tured. William Keighley directed 

the picture from a screen play by 

Catherine Chisholm Cushing and 

Laird Doyle. 


Page Seventeen 


ees 


a 


% 


ll TI 


—— 


“THE PRINCE 


AND THE PAUPER™ 


> 


Flynn Serves Odd 


Sentence In Jail. 


(Star of ‘‘ The Prince and the Pauper,’ 


Theatre on 


Six feet two of bronzed, 


PENPOINT PORTRAIT 


of 


ERROL FLYNN 


brown-eyed manhood, 


which comes to the 


with Bobby and Billy Mauch in the title roles.) 


vibrant 


with youth, health and personality—that’s the outward aspect 
of Errol Flynn, meteoric star who has reached the top of the 


film ladder in one year. 


Conscientiousness, a fine mind, and 


innate dramatic ability are the qualities that raised him from 
the rank and file of the many six foot two and handsome young 


men who number a good third of 
Hollywood’s population. 


Born twenty-seven years ago in 
Ireland, where his father was a 
professor at Queen's University, 
Errol’s heritage was an Irish sense 
of humor, a love of adventure, 
(from Fletcher Christian, of whom 
he is a direct descendant) and an 
intellectual curiosity. He was edu- 
eated in Paris and London, and 
indulged and excelled in the usual 
schoolboy sports 
ming, rowing and Rugby. 


— boxing, swim- 


As soon as his schooldays came 
to end, he was off to see the world, 
and find out what made it go 
around. Prospecting for gold in 
New Guinea, he made a modest 
fortune. He promptly invested in 
a coast-wise schooner, which he 
put into the inter-island freight 
service. But the schooner struck 
a hidden coral reef, and down 

went the fortune to the bottom of 
the sea. 


In Tahiti, where he was pearl 
fishing, he met an English film 
director, who had come there with 
his crew to shoot some scenes for 
a production of ‘‘ Mutiny On The 
Bounty.’’ And oddly enough, 
Flynn was given the role of his 
maternal ancestor, Fletcher Chris- 
tian. This taste of the stage 
whetted his appetite for more, so 
he went back to England and got 
a job with a stock company, in- 
evitably landing on the London 
stage. Enter—a representative of 
Warner Bros. British company, 
who signed him to a contract to 
come to Hollywood. 


On the boat coming over from 
England, adventure of a new type 
entered his life when he met t and 
danced with the fascinating Lili 
Damita. Later their paths crossed 
again in Hollywood, and one fine 
June day they boarded a plane 
and flew to Yuma to be married. 


A few minor roles gave him the 
necessary film iene before 
he stepped into his history- making 
role of ‘‘Captain Blood.’ Next 
he was starred in that most stir 
ring production, ‘*The Charge of 
the Light Brigade.’ Then came 
‘*Green Light,’’ in which he play 
ed an earnest young scientist. Now 
he has his most romantic role as 
the swashbuckling soldier of for 
tune in Mark Twain’s immortal 
‘«The Prince and the Pauper,’’ 
the First National picture which 
opens at the Theatre 
on ‘ 


And outside of the studio? 


He’s lost none of the zest for 
living that sent him out adventur 

ing as a youngster, and he still 
goes off on as many trips as his 
working schedule wil! | permit. His 
most recent trip was to war-torn 
Spain. 

He’s found time to write about 
his adventures as well, and his 
recently published novel ‘*‘Beam 
Ends’’ is on current best seller 
lists. 


Keeps fit with his favorite out- 
door sports—swimming, riding and 
tennis. As for indoor sports, he 
plays a mean game of poker, and 
is a wizard at chess. 

His philosophy of life? 

Simply living it to the hilt! 
Page Twenty 


Adored by ail women, 


They Saved a Dynasty 


Errol Flynn as 


* * * 


FLYNN GETS A 
DARK MAKE-UP 


Errol Flynn’s make-up for his 
role in ‘*The Prince and the Pau- 
per,’’ which comes to the ... 
Theatre on ces , was the 
darkest ever worn by a man on 
the First National lot, with the 
exception of Paul Muni’s walnut- 
stain for ‘‘Bordertown’’ a couple 
of years age. 

Flynn’s make-up consisted of 
the deep natural tan he already 
owns, to which -has been added a 
special mixture of brownish red 
make-up powder and cream. He 
co-stars in ‘‘The Prince and the 
Pauper,’’ with Billy and Bobby 
Mauch, famed 12-year-old twins. 


¥ 


Miles Hendon, finds Phyllis Barry, 


in the role of a bar-maid, no exception, so the dashing soldier answers a 
call to arms in ‘‘ The Prince and the Pauper,’’ the First National film 
fersion of Mark Twain's best-loved story of the bravest adventure that 


ever echoed round the world. 
on 


Mat No. 


It comes 


to the Theatre, 


202—20¢ 


Errol Flynn Lives Film 
Parts Away From Screen 


Star Becomes So Imbued With Roles He Plays 
That He Adopts Characteristics 


Errol Flynn, virile young actor, who has risen to stardom 
in the last year by outstanding performances in such pictures 
as ‘‘Captain Blood,”’ ‘‘The Charge of the Light Brigade,’ 


and ‘‘Green Light,’ 


> has a chameleon-like quality which per- 


mits him to take on the chief characteristics of the character 


he is portraying in a film. 
Mauch twins, Billy and Bobby, in 
‘¢The Prince and the Pauper,’’ the 
First National picture now show- 
ing at the Theatre. 

When ‘‘Captain Blood’’ 
production, 
ing about, . pirate in real life, 
with 
usual mild expletives when he was 
annoyed. 

During the making of ‘‘The 
Charge of the Light Brigade’’ he 


was in 
Flynn went swagget 


usty oaths replacing his 


was absorbed in military tactics, 


and in his private life took on a 
military air that showed Britain 
lost a great soldier when he chose 
the stage and screen instead of a 
eareer at arms. 

While ‘‘Green Light’’ was in 
production, he became an earnest 
young scientist and even bought a 
lot of laboratory equipment over 
which to fuss at night after his 
day’s studio work was done. 

And in ‘*The Prince and the 
Pauper,’’ in which he enacts the 
role of Miles Hendon, dashing 
young soldier of fortune, he car 
ried a lot of his characteristics 
away from the studio let with him. 
He devoted hours to fencing, much 
more time than was actually neces 
sary for the duelling he does in 


the picture, and he swaggered 


He is now co-starring with the 


about as you'd expect a soldier of 
fortune to swagger. He spent 
reading 


sixteenth 


most of his spare time 
various histories of the 
century 
colored with old English epithets. 
He studied Mark Twain pretty 
thoroughly, too, and was Miles 
Hendon to the life. 


and his speech was highly 


Onee a picture is completed, 
however, he returns to normal, 
which probably is just as well for 
his friends. 


‘¢*The Prince and the Pauper’’ 
is Mark Twain’s immortal classic 
about the heir to the British throne 
and the thief’s son who were born 
moment in the 16th 
whose 


at the same 
century, and lives became 
entangled because of a close re 
semblance. 

The Mauch (Mowk) twins, Billy 
and Bobby, play the boys. Others 
in the cast besides Flynn are 
Claude Rains, Barton MaeLane, 
Henry Stephenson, Alan Hale, 
and Helen Valkis. 
William Keighley directed the pic 
ture from a sereen play by Cathe 
rine Chisholm Cushing and Laird 
Doyle. 


Phyllis Barry 


* * 


SPECIAL FEATURES ON ERROL FLYNN 


PUBLICITY 


Errol Flynn, 
honors at ae 
Pauper’ 


friends who had been on a pros- 
pecting expedition with me, I 
staged a pre-Yuletide celebration 
at Port Moresby on our return 
from the jungles. 


‘It was a pretty gay party—a 
little too gay for the sombre tastes 
of the town constabulary. There 
was a bit of a scrap and I was 
arrested as the ring-leader and 
brought before the judge for sen- 
tence. 


‘¢ ¢7°]] fine you five pounds,’ he 
said, ‘or 25 days in jail.’ 

‘‘T thought fast. I’d worked 
like a dog for what money I had, 
and I ecouldn’t see handing over 
$25 of it for a little lark: I knew 
there was no jail at Port Moresby, 
so I told His Worship I’d take 
the 25 days. 


‘¢With no jail, I was put in 
custody of the chief of the con- 
stabulary and was his guest. He 
tossed a big Christmas celebration 
for his men and their families, and 
I sat down with them to a dinner 
of roast pig and all the trimmings, 
including some fine champagne 
which had been carefully saved for 
the occasion.’’ 

‘‘For the rest of my stay in 
‘jail,’ I spent the time very pleas- 
antly, playing poker with my host 
and enjoying his excellent cui- 
sine.’’ 

‘The Prince and the Pauper,’ 
which is Mark Twain’s 
adventure-romance, was directed by 
William Keighley from a screen 
play by Laird Doyle and Catherine 
Chisholm Cushing. Claude Rains 
and Barton MacLane are its vil- 
lains. Others in the cast are 
Henry Stephenson, Alan Hale, 
Phylis Barry and Helen Valkis. 


immortal 
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Brew 
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From right to left — 
the Prince and Billy 
Pauper,”’ 


Mauch as 


’ with Billy and Bobby 
reealls a Christmas at Port Mor 
ago, as his most memorable one to date. 

‘© week before the holiday,’’ he says, 


oe ” 
Errol Flunn as Miles Hendon, 


Mark Twain's inspired tale of a 


dashing young film star now sharing top 


Theatre in * 
Mauch, who play the title roles, 


esby, 


‘The Prince and the 
New Guinea, eight years 


‘with several 


Saved An Empire 


Ready to risk his life for a cause, 
a lady or just for the fun of tt, 
is dashing Errol Flynn, who plays 
Miles Hendon, the romantic s8ol- 
dier of fortune, who restored the 
rightful king to England’s throne 
in ‘‘The Prince and the Pauper,’’ 
Mark Twain’s beloved story of a 
prank that rocked an empire. It 
comes to the Theatre, 
on 


Mat No. 102—10¢ 


Res 


Bobby Mauch @ 
Prince and the 
carefree adventurer and two 


Pauper in ‘* The 


nae, pare Le . , . 
regular boys whose prank threatened to wreck an empire. It comet 
to the Theatre on ; 
Mat No. 207—20¢ 


STORIES ON CAST AND PRODUCTION 


PUGETCIEY. <2 


* * * 


“THE PRINCE , 


AND THE PAUPER’ 


Adopts °*Mental Training”’ 
For His Big Movie Roles 


Arch Villain Claude Rains, Of “Prince And 
Pauper,” Studies English History 


While Claude Rains is as far from being a copy book 
maximist as you would find in several weeks’ travel, he firmly 
ascribes to the theory that ‘‘a job worth doing is worth doing 


well.”’ 


Which probably is the reason why Rains is the leading 
character actor on the screen today and fast climbing toward 


stardom by his poignant character- 
izations of arch villains on the 
screen. 

Rains prepares for a role in a 
picture as thoroughly as a prize 
fighter getting ready to defend his 
title in the squared circle. But his 
preparation is mental. 

His advance work for his role 
as the sly Earl of Hertford in the 
First National production of ‘‘ The 
Prinee and the Pauper’’ is an ex- 
ample of how he gets himself in 
the proper mood for a part. His 
current picture will be seen at the 

ss Theatre, beginning 
MGR So siiecetnns 

‘‘When I was cast for the pic- 
ture,’? he says, ‘‘I immediately 
got a copy of Mark Twain’s great 
classic and refreshed my memory 
of the story by several readings. 
Then I visited the library and bor- 
rowed several English histories 
dealing with the period of the 
tale—the middle of the sixteenth 
century. 

‘<T checked up the various his- 
torical figures who are prominent 
in Twain’s story, read everything 
I could find about their habits, 
their manner of dress and their 
general behavior. 

‘<T found that there really was 
an Earl of Hertford in those days, 
and I learned that he was a pretty 
sly sort of fellow. 

‘¢T read half a dozen books con- 
temporary to the period and later 
looked over volumes of copies of 
the famous Holbein portraits of 
royalty of the day. From his por- 
traits, for which the subjects actu- 
ally sat, I was able to fix my 
makeup into an exact reproduction 
of what the Earl of Hertford must 
have looked like to his fellow peers 
in Henry VIII’s court. 

Rains finds that an exhaustive 
study of not only the character he 
portrays but of those who surround 
him helps him immeasurably in 
arriving at the right mental atti- 
tude. 

‘The Prince and the Pauper’’ 
is Mark Twain’s immortal classic 
about the heir_to the British 
throne and the thief’s son who 
were born at the same moment in 
the 16th century, and whose lives 
became entangled because of a 
close resemblance. 

The Mauch twins, Billy and 
Bobby, play the boys. Errol Flynn 
co-stars with them, and Rains, 
Barton MacLane, Henry Stephen- 
son, Alan Hale, Phyllis Barry and 
Helen Valkis are featured in the 
large cast. 


MAESTRO DOES 
FILM SCORING 


Erich Wolfgang Korngold, celeb- 
rated Viennese composer, wrote 
the original musical score for 
‘‘The Prinee and the Pauper,’’ 
the epic film adapted by First 
National from Mark Twain’s clas- 
sic story, which opens at the ........ 
sdnblsennnons SN: WU essthiiciceetcias..0 


Korngold, who has composed nu- 
merous operas, first was brought 
to Hollywood by Max. Reinhardt 
to arrange the Mendelsohn musical 
score for the film version of Shake- 


speare’s ‘‘A Midsummer Night’s 
Dream.’’ 


Since that notable work, he has 
composed original musi¢al scores 
for ‘‘Anthony Adverse’? an4 
**Captain Blood.’’ 


BART A HEAVY? 
NIX — SOFTIE! 


Barton MacLane, who is just 


, 


about ‘‘tops’’ as the sereen’s most 
hated heavy, is so kind - hearted 
that 


with cats and dogs he’s befriended 


his ranch home is overrun 
and is too ‘‘soft’’ to get rid of 
them once they’ve wormed their 
Bart’s 


now a cruel villain in ‘‘ The Prince 


way into his affections. 


and the Pauper,’’ which comes to 


tee oc ... Theatre next 


“Off With Her Head!” 


‘Any girl can lose her head,’’ said Henry VIII — and he wasn’t fool- 
ing. Montagu Love is the merry monarch, and Helen Valkis, as Lady 
Jane Seymour is his ill-fated third wife in the First National film ver- 
sion of Mark Twain’s immortal story of a boyish prank which threatened 
to wreck an empire, ‘‘The Prince and the Pauper,’’ now playing at the 


Theatre. 
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MORE SCRAPS 
FOR MacLANE 
IN NEW FILM 


Barton MacLane, husky lead- 
ing man, can dish it out and he 
also ean take it. He has to. 

It’s a dull picture for Mac- 
Lane, former star halfback for 
Wesleyan University, when he 
doesn’t connect with someone’s 
chin or vice versa or maybe both. 

“The scenarists apparently keep 
a picture of me on the wall over 
their typewriters,” he says, “and 
every time they write a part they 
think I’ll do, they see that chin 
of mine and decide someone ought 
to sock it. If I had a glass jaw 
I’d have been: out of pictures a 
long time ago.” 

In “The Prince and the Pau- 
per,” in which MacLane plays the 
role of John Canty, brutal crimi- 
nal of the London slums, he hands 
out plenty of hard knocks to his 
son and to the Prince whom he 
mistakes for his son, and later 
kills a kindly old priest. 

But in the end he meets his 
just desserts when he tangles 
with Errol Flynn in the role of 
Miles Hendon, soldier of fortune 
who befriends the young prince, 
and is not only beaten but run 
through the body with a sword. 
The picture comes to the 
Theatre on . 

“The Prince and the Pauper” 
is Mark Twain’s immortal classic 
about the heir to the British 
throne and the thief’s son whose 
lives became entangled because 
of a close resemblance. 
Mauch twins, Billy and Bobby, 
play the boys. 


The 


Interviews For 
Movie Dogs Now 
Hollywood Rule 


Every day this movie business 


becomes more complicated. 


The time has long since passed 
when a casting director merely 
calls up an actor or actress and 
tells them to report on a certain 
day for a part in a picture. 

Today, no one is east in an im- 
portant role unless he or she has 
first been interviewed by half a 
dozen studio executives and made 
from one to a dozen screen tests. 


So eareful have studios become 
in seeing to it that only the exact 
player should be east for import- 
ant pictures, that the ‘‘interview’’ 
system has now extended to dogs. 

Recently, Henry East, who 
makes a good living renting trained 
dogs for pictures, solemnly parad- 
ed into the First National studio 
casting office with half a dozen 
assorted canines on leash, having 
been called for an interview. 

With due ceremony, he was 
ushered to the offices of William 
Keighley, director, who was to use 
several dogs in the Mark Twain 
classic, ‘The Prince and the Pau 
per,’’ which comes to the 
Theatre on ....... Keighley, 
after consultation with Robert 
Lord, supervisor of the picture, 
and his assistants, accepted one of 
East’s ‘‘samples’’ for the produce- 
tion and a call was put in for 
another dog man to bring his ani- 
mals for inspection. 

Errol Flynn is starred in ‘‘ The 
Prince and the Pauper,’’ together 
with the twin Mauch boys, Billy 
and Bobby, who 
. Toles. 


play the title 


Two Star Villains Appear 
In ‘Prince and the Pauper’ 


Claude Rains and Barton MacLane Have Strong- 
est “Meanie” Roles In New Strand Film 


Two of the professionally meanest men in Hollywood— 
Claude Rains and Barton MaeLane — combine their talents 
for skullduggery and double dealing for the first time in ‘‘The 
Prince and the Pauper,’’ the First National picture which is 


now showing at the 


Theatre. 


Rains. a meanie of long standing on stage and screen, is 


taking up right where he left off 


in ‘*Anthony Adverse’’ making 


things tough for little Billy Mauch 
who played the role of the young 
Anthony in that great picture, for 
he again makes life miserable for 
the child in this Mark Twain 


classic. 


He has the role of the scheming, 
scoundrelly Earl of Hertford who, 
according to the story, attempted 
to seize control of England at the 
death of Henry VIII by usurping 
the post as regent to the youthful 
king. 
prince and pauper, when they ex- 
change clothes for a lark, Billy 
Mauch under his sinister 
sway while his twin brother, Bobby, 
who is the real prince in the pic- 
ture, narrowly escapes murder at 
the hands of Rains’ hirelings. 


In the mixup between young 


comes 


MacLane’s villainy is not of 
such long standing as that of the 
veteran Rains, but he makes up 
for lack of experience in down- 
right cussedness that elevates his 
depravity to the same high level 
as his fellow player’s. 


In ‘‘The Prince and the Pau- 
per,’? MacLane is cast as John 
Canty, thief, beggar, murderer and 
brutal bully of the slums. He 
plays the role with a gusto that 


earns him well deserved hisses 
from audiences. 

As the father of little Tom 
Canty, MacLane beats and mis- 


treats Billy Mauch and later makes 
life miserable for Bobby when the 
prince, in the pauper boy’s clothes, 
is cast out of the palace and mis- 


taken by MacLane for his own 
son. 
With so much villainy, there 


must of course be an heroic aveng- 
er, and Mark Twain provided him 
in the person of swashbuckling 
Miles Hendon, soldier of fortune, 
a role which fits Errol Flynn like 
a glove. When he enlists on the 
side of the outeast prince and his 
keen sword starts flashing in ven- 
geance, the villains and persecutors 
of the youngsters start falling like 
leaves in a windstorm. 

It is a grand story—one beloved 
of millions. William Keighley di- 
rected it. 


NOBLEMEN MADE 
FOR THIS FILM 


English nobility had a field day 
recently at the First National 
studio when three Lords and one 
Earl were signed for featured 
roles in ‘‘The Prince and the Pau- 
per,’? the Mark Twain romance 
now at the . Theatre. 

Eric Portman, contract player, 
was assigned to the part of the 
First Lord, Lionel Pape as the 
Second Lord and Leonard Willey 
as the Third Lord. 

Robert Warwick, who traces his 
ancestry back to noble Warwicks 
of England, fittingly was assigned 
to the role of the Earl of Warwick. 


Errol Flynn (center) and Bobby Mauch (right) pit rapier and club 
against knives and cudgels in one of the 
sereened in ‘*The Prince and th Pauper,’’ First National’s dramatization 


16th Century Street Riot 


YOUNG ACTRESS 
GETS A BREAK 


Helen Valkis, recently recruited 
from the Pasadena Community 
Playhouse for films, gets her first 
important picture role as Jane 
Seymour, wife of Henry VIII in 
‘‘The Prince and the Pauper,’’ 
which co-stars the Mauch twins, 
Billy and Bobby, and Errol Flynn, 
and is now showing at the ............ 
Theatre. 

As the unhappy queen, Miss 
Valkis is the mother of the Prince, 
doomed to die beneath the execu- 
tioner’s axe if she survives the 
travail of presenting an heir to 
the British throne. 


R 


of Mark Twain’s most beloved story, which opens at the 


Theatre on. 
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Twin Stars Create 
Casting Dilemma 


TWIN ACTORS 
MISS PEORIA, 
NATIVE TOWN 


Billy and Bobby Mauch, the 12- 
year-old twins, who play the title 
roles of Mark Twain’s story ‘‘ The 
Prince and the Pauper,’’ now 
playing at the .... . Theatre 
are too young to remember the 
song ‘‘I Wish I Was in Peoria,’’ 
but they share the sentiment just 
the same. 


The twins were born in Peoria 
and lived there for the first few 
years of their lives, and their 
memories of the winters and the 
Christmases spent there are very 
fresh with them. 


Picture work kept them in 
Southern California over the last 
Christmas holidays and except for 
a brief trip to the mountains they 
had no winter sports, no snow, no 
sleds or sleigh rides. 


It was different in Peoria, ac- 
cording to Bobby Mauch. There 
was always plenty of snow and ice 
there and a wide river to skate on 
when a boy was big enough to 
skate and a long hill to coast down 
‘“belly-buster’? style. Christmas 
in Hollywood, he thought, was very 
edd and a little dull. 


Billy Mauch, however, was more 
resigned. He thought it was great 
fun to try a warm weather Christ- 
mas and his mother let him get 
into the nearby Pacific ocean for 
just a few minutes that day. 

Naturally, neither boy believes 
in Santa Claus but both hung 
stockings and helped decorate a 
Christmas tree. 

‘‘The Prince and the Pauper’’ 
is Mark Twain’s immortal classic 
about the heir to the British 
throne and the thief’s son who 
were born at the same moment in 
the 16th century, and whose lives 
became entangled because of a 
close resemblance. 

The twins play the boys, and 
Errol Flynn is co-starred with 
them, as Miles Hendon, the swash- 
buckling soldier of fortune, who 
helps the two boys to regain their 
own identities. Claude Rains, Bar- 
ton MacLane, Henry Stephenson, 
Alan Hale, Phyllis Barry and 
Helen Valkis are featured in the 
east. William Keighley directed 
the picture from a screen play by 
Catherine Chisholm Cushing and 
Laird Doyle. 
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TWIN UNSURE 
WHICH HE IS 


“It’s a smart twin who knows 
his own brother,” might be the 
caption of this tale of the twin 
brothers Mauch, Billy and Bob- 
by, who are sharing honors in the 
title roles of “The Prince and the 
Pauper,” the First National dra- 
ma now showing at the . 
Theatre. 

William Keighley, director of 
the picture, one day proudly ex- 
hibited an enlargement of a small 
kodak picture he had taken-of 
one of the boys in costume. Billy 
Mauch happened to be working 
at the time, and the director 
called him over to see his pic- 
ture. 

“Very nice, sir,” said Billy, po- 
litely. 

“But is it you or Bobby?” 
Keighley asked, knowing full 
well himself which one it was, as 
he remembered the details of the 
scene. 

That made Billy hesitate. “I 
don’t know,” he confessed. 
“When was it taken?” By a pro- 
cess of deduction he finally ar- 
rived at the conclusion that the 
portrait was of him rather than 
brother Bobby. 

“And they expect me to tell 
them apart!” remarked the di- 
rector. 

In the picture, to make it a 
little more difficult to tell which 
of the identical twins is which, 
the boys change costumes back 
and forth, the prince swapping 
his royal raiment for the rags of 
the beggar boy, accounting for 
Billy’s momentary befuddlement. 


WHAT IF DADDY 
DOESN’T KNOW? 


Much has been said and written 
about the amazing similarity of 
Billy and Bobby Mauch, 12-year- 
old twins now appearing in the 
First National production oe ne 
Prince and the Pauper,’’ which 
comes to the ......... Theatre 
next , but a lot of people 
think it’s a trick done with make- 
up. 

However, their father, Felix 
Mauch, was recently asked if he 
could tell the boys apart. ROE 
course,’’ he said, ‘‘that is—some- 
times. If they’re bent on deceiv- 
ing me for some reason or other, 
however, I’ll admit that they can 
fool me.’’ 


Bobby and Billy Mauch, screenland’s amazing identical twins, have the 


title roles in ‘‘ The Prince and the Pauper,’’ which opens at the 


Theatre, on . 


places with Billy, the pauper. The lads had a great time while the pic- 
ture was being filmed, often fooling Director William Keighley by 
switching roles. 
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Twins Save Money 


For Film Studio 


Since Billy and Bobby 
Mauch, the young twins who 
are playing the title roles in 
“The Prince and the Pauper,” 
which comes to the ............-- 
Theatre on ............ 
same size, they saved the stu- 
dio money on costumes. Al- 
though at various times they 
switch clothes in the picture, 
only one set of clothing was 


necessary. 


Even the photographer couldn’t tel 
you this much: one of the boys is B 
brother Bobby. They play the title 
per,’’ the First National film versv 

novel, which comes to the . 


* * 


STORIES SELLING THE TWIN STARS 


PUBLICITY 


Billy Mauch as the Prine 
Or vice versa? 


e? Bobby Mauch as the Pauper? 


That’s the question studio heads had to decide for the 


First National screen version 0 
bs © 9? 
sic, ‘‘The Prince and the Pauper, 

en ee Theatre, on .......- 


f the famous Mark Twain clas- 


which comes to the 


During the long series of tests for the other important 
roles, Billy and Bobby alternated in the two parts, each get- 


l which was which — but he ll tell 
illy Mauch and the other is his twin 
roles in ‘‘The Prince and the Pau- 
on of Mark Twain’s most beloved 
oe wwe Theatre, on 
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Twelve - Year-Old Twins 
Are ‘Prince And Pauper’ 


Billy And Bobby Mauch, Who Can’t Be Told 
Apart Have Title Roles 


By ROBERT BURKHARDT 


As alike as two newly-coined pennies are Billy and Bobby 
Bauch, the 12-year-old twins who are fast adding stars to 
their crown in the entertainment world. 

Already radio and stage stars when they were signed up 
by First National a little more than a year ago in order to 
cet one of them for young ‘‘ Anthony Adverse,’’ they are now 


making their debut as a team on 
the screen in Mark Twain’s well- 
remembered classic, ‘‘The Prince 
and the Pauper.’’ The picture will 
open at the ...... nciereae Theatre 
next : saesh 

The youngsters get a bushel of 
fun out of being identical twins, 
and spend a lot of their spare 
time around the studio thinking up 
stunts to further confuse their 
friends and fellow workers. 

Some people wonder if they 
don’t sometimes make mistakes 
themselves. 

‘Tt oceasionally happens,’’ 
Billy admits, ‘‘in the dark, when 
I can’t see Bobby, I often wonder 
just which of us I am.’’ 

Both dress alike, wearing identi- 
cul outfits, usually featuring a polo 
shirt and slacks. The polo shirts 
are the kind that come with zip- 
pers, and each one will have the 
garment open at the neck exactly 
the same distance. 

They are a sensation in ‘‘The 
Prince and the Pauper’’ where the 
question of confused identity fits 
them so perfectly that it is almost 
possible to imagine that Mark 
Twain had the kids in mind when 
he wrote the story, although the 
book was published considerably 
before the twins’ parents were 
born. 

Strangely enough the boys’ 


greatest success, previous to fa- 
cing a motion picture camera, was 
on the radio where their amazing 
resemblance to each other meant 
absolutely nothing except in publi- 
city pictures. 

Born in Peoria, Illinois, they 
are the only children of Marguer- 
ite and Felix Mauch, and received 
their early education and training 
in their home city. Showing an 
aptitude for dancing and singing, 
they attracted considerable atten- 
tion in Peoria and stage engage- 
ments followed. 

A radio scout got on their trail 
and in no time at all Mama and 
the twins were on the big air loops 
in New York. Once on the air, 
however, they abandoned singing 
and dancing for dramatic roles. 
They have appeared on virtually 
all the big programs at various 
times. 

In their first dual starring ven- 
ture, the twins have a co-star in 
Errol Flynn, who shot rapidly to 
the top in the last year. Flynn is 
Miles Hendon, dashing soldier of 
fortune, whose strong right arm 
and trusty blade restore the throne 
to the exiled young Prince. 

Claude Rains, Henry Stephenson, 
Montagu Love and Phyllis Barry 
are in the supporting cast. 


ting several tryouts as both 
prince and pauper. On the screen, 
executives found little or no dif- 
ference in the performance of 
either. Both were superlative. 


Director William Keighley con- 
fessed he was stumped on which 
of the 12-year-old twins was 
which and said it made no dif- 
ference which played either role. 
Supervisor Robert Lord said the 
same. 


“Both parts are equally prom- 
inent,” said Keighley, “so there’s 
no choice among the boys, either, 
as to which they want to play. 
I think we’ll probably settle the 
question by drawing straws or 
flipping a coin.” 


Billy already had appeared on 
the screen in “Anthony Adverse,” 
“The White Angel” and recently 
starred in “Penrod and Sam.” 
Bobby was to make his official 
debut in “The Prince and the 
Pauper.” Unknown to their di- 
rectors, however, Bobby had sub- 
stituted several times for Billy 
and they so closely resemble each 
other that no one would have 
been wiser if the boys hadn’t 
broken down and confessed. 


“The Prince and the Pauper,” 
is Mark Twain’s immortal elassi¢ 
about the heir to the British 
throne and the thief’s son who 
were born at the same moment 
in the 16th century, and whose 
lives beeame entangled because 
of a close resemblance. 


The Mauch (Mowk) twins play 
the boys. Errol Flynn is co-star- 
red with them, and Claude Rains, 
Barton MacLane, Henry Stephen- 
son, Alan Hale, Phyllis Barry and 
Helen Valkis are featured in the 
cast. William Keighley directed 
the picture from a screen play 
by Catherine Chisholm Cushing 
and Laird Doyle. 


ILLINOIS KIDS 
NOW BRITISH 


Billy and Bobby Mauch, the film 
twins, were born in Peoria, but you 
wouldn’t know it now. They talk 
like Freddie Bartholomew. There 
isn’t a trace of Illinois left in 
their speech—they ’ve even stopped 
saying ‘‘caounty’’ and ‘‘dawg.’’ 
Colin Campbell, the actor, made 
Englishmen out of them for ‘‘The 
Prince and the Pauper,’’ now at 
Pies casas Theatre. For weeks 
he broadened their ‘¢A’s’? and 
made them say ‘‘secratry’’ and 
‘ibry’? and Wooster’’ and 
‘*bawth.’’ 


The boys were quick to learn, 
Campbell says. He thinks Billy 
learned a bit more quickly than 
Bobby, but he isn’t sure. That’s 
because he can’t tell one from 
another. 


APT NAME FOR TWINS 


The cameramen at the First 
National studio invented a new 
collective name for Billy and 
Bobby Mauch, the identical twins 
who are appearing in Mark 
Twain’s ‘The Prince and the 
Pauper.’’ The lens-men eall them 
‘‘Double Exposure.’’ The picture, 
co-starring Errol Flynn and the 
twins, is now at the ........ 
Theatre. William Keighley 4i- 
rected it. 


EATURES, READERS, SHORTS ON CAST 


‘Prince And Pauper’ Has 
Ancient Coronation Rites 


Picture Of Mark Twain’s Famous Story Has 
Crowning Of Early Edward 


The coronation of a British King is a four-hour cere- 


monial. 


It took the movie-makers seven days to film it for ‘‘The 
Prince and the Pauper,’’ Mark Twain’s classic of the sixteenth 


century, which will be the feature attraction at the 


'Theatre, beginning next 

It is unreeled on the screen in 
something less than 20 minutes. 

In the film version, the corona- 
tion of Edward VI is an expensive 
rite. The costumes alone are said 
to have cost over $100,000. More 
than 500 people, including 35 prin- 
cipals, appear in these scenes. The 
set itself is a detailed duplicate 
of the main portion of Westmin- 
‘ster Abbey. Wall hangings are 
hand-made reproductions of the 
originals. Most of the small 
‘‘props’’ are priceless museum 
pieces. Sixty-one carpenters, plas- 
terers, and painters worked 23 
days on the construction of the 
set. 

Other spectacular settings in the 
film are royal palaces, an extray- 
agant banquet hall in which Henry 
VIII seats several hundred guests, 
royal apartments, a richly decor- 
ated throne room, several streets 
in London’s slums and a small 
English village built about a 16th 
century Inn. 

Difficulties of researchers were 
magnified by the fact that little 
exact information was available on 
habits, customs and costumes of 
the middle 1500’s in England. 
Records, drawings and paintings 


LADS LEARN. 
HISTORY 


Literary tastes of Billy and 
Bobby Mauch, famed film twins, 
took a decidedly upward trend as 
the result of their work in First 
National’s production of ‘‘ The 
Prince and the Pauper,’’ Mark 
Twain classic in which they have 
the title roles. 


Boys’ stories, usually fancied by 
12-year-olds, were discarded in 
favor of history as a result of 
their interest in Twain’s story of 
the closing days of the reign of 
Henry VIII. 

‘*Gosh, it’s as exciting as an) 
adventure story,’’ they said, and 
borrowed most of the old English 
history books in the studio ref 
erence library to read in their 
leisure moments. 

When they reach English history 
in their formal education, both 
lads undoubtedly will astound their 
instructor with their thorough 
knowledge of the lives and ecus- 
toms of the sixteenth century, the 
period covered by ‘*The Prince 
and the Pauper.’’? The picture 
comes to the Theatre 
on . William Keighley 
was the director. 


MOWK IS WAY 
TO SAY NAME 


The Mauch twin: movie-actors, 
Billy and Bobby, want the world 
to know their name is pronounced 
as though it were spelled MOWK. 
The ‘‘ow’’ is sounded as in 
*Soow,’”? 

Since they rose to. fame first 
over the radio on national broad 
casts originating in New York, 
their name has been continually 
Mispronounced and now that both 
of them are screen stars—playing 
the title roles in ‘The Prince and 
the Pauper,’’ now showing at the 

Theatre—they think it 
time to straighten people out. 


that might have been reliable were 
destroyed in the London fire at 
the end of the century. 

Only the paintings of Holbein, 
the German artist who specialized 
on royalty of the period, exist to- 
day as a record of the appearances 
of Henry VIII, his son, Edward 
VI, who sueeceeded him and their 
numerous courtiers. There was 
much difficulty in finding drawings 
or descriptions of buildings and 
vehicles. 

One casting problem, solved in 
the past by having the same actor 
play both Prince and Pauper, was 
circumvented by the use of the 
sereen’s two promising child ac- 
tors, the twins, Bobby and Billy 
Mauch, in the title roles. Errol 
Flynn, considered an exact proto 
type of the gay and adventurous 
Miles Hendon, was also under con 
tract to the producing company 
and thus available. 

Among others in the spectacular 
cast of ‘¢The Prince and the Pau 
per,’’? are Claude Rains, Barton 
MacLane, Henry Stephenson, Al:n 
Hale, Phyllis Barry, Helen Valkis 
and Ann Howard. 


PHYLLIS. BARRY 
FEMININE. LEAD 
NN FILM ROMANCE 


A pretty young English girl, 
who reached Hollywood by way of 
Australia, has the distinction of 
being the only important feminine 
character in First National’s strik- 
ing production of ‘* The Prinee 
and the Pauper,’’? Mark Twain's 
classic adventure - romance, which 
Theatre 


comes to the 
on . 
Phyllis Barry, erstwhile of York- 
shire, is the young lady, and in 
her four years in Hollywood she 
has made real progress. 

Miss Barry started as a child 
aetress in London, and later went 
with a traveling company to Aus- 
tralia. En route home, she stopped 
off in Hollywood and has heen 
there ever since. In fact, except 
for visits with her family, she in 
tends to remain in California the 
rest. of her life, having recently 
hecome an American citizen, 

In ‘*The Prinee and the Pau 
per,’?? she has the role of a. bar- 
maid and plays a romantic scene 
with Krrol Flynn who, with Billy 
and Bobby Mauch, shares the star 
ring honors. William Keighley 4t- 
rected the picture which includes 
in its east Henry Stephenson, 
Claude Rains, Alan Hale, Barton 
MaclLane, Fritz Leiber, Montagu 
Love, Erie Portman, Robert War 
wick and many other well known 


players. 
SAVES TAILOR BILLS 


Claude Rains, now) playing in 
‘The Prince and the Pauper,’? at 
the Theatre, raised 
enough wool on his Pennsylvania 
farm this vear to have four suits 
of clothes and two overcoats made 
for himself. His wife says she is 
trying to get him to rise mink 
next year so she can have a new 


cout, 


* * * 


“THE PRINCE 


AND THE PAUPER™ 


Crowned With a Bucket 


A box his throne, a pail his crown and a thief’s hideout his palace, was 
Fate’s gift to Bobby Mauch as King Edward V1, whose boyish prank led 
him into the strangest adventures that ever befell a monarch in First 
National’s film version of Mark Twain’s best-loved novel, ‘‘ The Prince 


and the Pauper,’’ now playing at the 


Theatre. 


Mat No. 205—20c 


MAIMED GET 


FILM MONEY 


The halt, the lame and blind 
had their day in the spotlight at 
the First National studio recent- 
ly with a chance to earn some 
much needed money. 

Unfortunates were needed for 
“atmosphere” in “The Roost,” an 
unsavory e¢riminal’s hideout 
where Bobby Mauch, as the 
Prince, masquerading as a pauper 
in “The Prince and the Pauper,” 
is taken by brutal Barton Mac- 
Lane, who mistakes Bobby for his 
son. 

Research shows that most erim- 
inals in the sixteenth century 
were minus a leg or an arm or 
an eye as a result of the cruel 
system of punishing them for 
their misdeeds. To achieve real- 
ity, the director decided to hire 
real eripples for the parts. Sev- 
eral were from the Soldiers’ Home 
at Sawtelle, Calif., and other in- 
stitutions. 

All were paid the highest rate 
for extras and doctors were on 
the set in ease any needed atten 
tion. 

William Keighley directed the 
Mark Twain elassie in which 
Billy and Bobby Mauch, 12-year 
old twins, are sharing starring 
honors with Errol Flynn. The 
picture comes to the 
Theatre on 


KEIGHLEY’S DISCOVERY 


William Keighley, the director 
who guided ‘(The Prince and the 
Pauper,’? now showing at the 

Theatre, recently had a 
new fireplace built into his home 
after a design he encountered in a 
sixteenth century book while doing 
research work for the Mark Twain 
classic. The picture stars Errol 
Flynn and the famed Mauch twins, 
Billy and Bobby. 


WHISKERS BY POUND 


Twenty five pounds of whiskers 
were attached to the chins of 
character actors and extras for the 
coronation sequence of ‘4 The 
Prince and the Pauper,’? which 
will open next at the 

Theatre. According to 
old paintings of the sixteenth cen- 
tury period, a barefaced man in 
those days was almost as rare as 
a bareheaded man at the North 
Pole. Fifteen makeup men were 
required to attach the hirsute 
adornments. 


$75,000 ROBES 
IN FILM SCENE 


Five hundred costumes, costing 
from $150 to $200 each, had to be 
made especially for the coronation 
scenes in ‘The Prinee and the 
Pauper,’’ the First National spec- 
tncle film now showing at the 

Theatre. There were no 
costumes of that period (sixteenth 
century), available in Hollywood, 
so they were made after the design 
of Milo Anderson, costume de- 
signer for the studio. 

‘‘The Prince and the Pauper,’’ 
made from Mark Twain’s im- 
mortal adventure-romance, co-stars 
Errol Flynn and the 12-year-old 
Mauch twins, Billy and Bobby. 
William Keighley was the director. 


Poor Gateman Is 


Fooled Again By 
Pranks Of Twins 


The studio gateman who was 
always getting into difficulties by 
not recognizing movie stars be- 
cause of their make-up, was in an 
unusual quandary recently. 

He had the 12-year old Mauch 
twins to contend with—the young- 
sters who play .the title roles in 
‘«The Prince and the Pauper,’’ 
the First National production 
which comes to the .. 

Theatre next M : 

Because of congested traffie on 
the lot, the Mauch boys were lim- 
ited to one bicycle between them. 
When one of them rode through 
the auto gate, the gateman gave 
him a gay wave of the hand, mean 
ing that all was clear. But when 
the other rode by a few minutes 
later, the gateman wasn’t sure 
whether he was seeing double o1 
the boys were putting one over on 
him. 

One day, after one had passed 
through the gate, he thought sure 
he had the goods on the second 
when he rode up. 

‘<See here, young fellow, your 
brother already has gone in,’’ he 
said. ‘You know only one of you 
is entitled to bring a bike on the 
lot.”’ 

‘¢Oh,’’? answered Billy (or may- 
be it was Bobby) ‘‘that was me. 
I went out the other gate and rode 
around the studio and here I am 
again.’? 

The gateman was convinced that 
something was wrong a bit later 
when he saw both boys astride 
bicycles, but he couldn’t leave the 
gate unguarded to check up. 


KEPT SWORD 
IN SHEATH 


Although he is one of the best 
swordsmen on the American stage 
and sereen, Fritz Leiber, veteran 
Shakespearean actor and por- 
trayer of dramatic roles, doesn't 
even touch a weapon fn his lat- 
est picture, the First National 
production of “The Prince and 
the Pauper,” which has almost 
as much sword play as a Dumas 
adventure thriller. The picture is 
now showing at the 
Theatre 

Leiber has the role of Father 
Andrew, kindly old priest who 
befriends Tom Canty, the beg- 
yar boy, portrayed by Billy 
Mauch, and the young Prince of 
Wales, enacted by Bobby Mauch. 
It is Errol Flynn who does all 
the rapier wielding. 

Sinee high school days in Chi- 
engo, Lieber has made fencing 
one of his principal sports and in 
many stage and screen appear 
ances his skill with rapiers and 
broadswords has often helped 
him considerably. 

The Mauch twins, 12-vear-old 
Billy and Bobby, have the title 
roles in “The Prince and the 
Pauper,” and share starring hon- 
ors in the Mark Twain classic 
with Errol Flynn. Williain 
Keighley was the director. 


IS BISHOP AT LAST 


Halliwell Hobbes, distinguished 
character actor, was proud of be- 
ing cast for the role of the Arch- 
bishop of Canterbury in the First 
National production of ‘‘The 
Prince and the Pauper,’’ as he 
intended in his youth to study for 
the ministry but took to the Eng- 
lish stage instead. 

‘(The Prince and the Pauper,’’ 
opens at the Theatre 
on 


KIDDING US, 
ERROL FLYNN? 


Errol Flynn, film star who re- 
cently returned by plane from the 
East, to play in ‘‘The Prince and 
the Pauper,’’ now at the 
Theatre, says the aircraft flew so 
high over a Rocky Mountain storm 
that his wateh froze up. 

‘*T had to soak it in hot water 
to get it going again,’’ he swears. 


Which Is Which? 


One of these twins is Billy Mauch 
and the other his brother Bobby. 
The two boys play the title role 
in ‘‘The Prince and the Pauper,”’ 
First National film version of 
Mark Twain’s immortal story. It 
comes to the . Theatre, 
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“THE PRINCE 
AND THE PAUPER™ 


* * 


SYNOPSIS, SHORTS, PROGRAM FILLER 


PUBLICITY 


Yoo St6r4 


In London on a night in 1547, 
cannons suddenly boom out for the 
birth of an heir to Henry VIII 
(Montagu Love). At the same 
moment in a squalid hovel in Offal 
Court an heir is born to John 
Canty (Barton MacLane), thief, 
murderer, beggar and all-around 
no-good. 

Ten years elapse. Canty resents 
his son Tom (Billy Mauch) trying 
to gain an education from Father 
Andrew (Fritz Leiber), a kindly 
priest, and beats him to make him 
beg. Caught in a rain storm one 
night, the boy sneaks into the pal- 


ace grounds and goes to sleep 
under a beneh. 
Meanwhile, Prince Edward 


(Bobby Mauch) is called by the 
ferrety Earl of Hertford (Claude 
Rains), at his father’s bidding. 
The King is ill and knows he can’t 
live long and pledges his son to 
follow in his footsteps. Hertford, 
plotting against the Duke of Nor- 
folk (Henry Stephenson), great 
popular favorite, has wheedled the 
King into naming him Lord Pro- 
tector of the Prince after the mon- 
arch’s death, but official proclama- 
tion is delayed by chance. 

The Prince goes out in the pal- 
ace groinds to get his dog and 
finds the Captain of the Guard 
(Alan Hale) unmercifully beating 
Tom. 

Edward threatens the Captain 
and takes Tom into his quarters 
to play. As a lark, the boys change 
costumes and when Tom washes his 
face and combs his hair they are 
amazed at his resemblance to the 
Prince. Edward smudges his face 
with soot, and runs out to find 
his dog. 

The Captain, smarting under the 
Prinee’s rebuke, sees Edward in 
the pauper’s tattered clothes, mis 
takes him for Tom, beats him and 
throws him out of the palace 
grounds. 

Awakening in the palace, Tom 
is amazed when addressed as 
Prinee Edward. When he protests, 
everyone, including the King, 
thinks he’s unbalanced as the re- 
sult of overstudy — that is, every- 
one but the shrewd Ilertford and 
the Captain who discover Tom 
really is a beggar boy. The Cap- 
tain goes out to find the real 
Prince and get rid of him per- 
manently. 

Meanwhile, Edward, thrown out 
of the palace, meets Miles Hendon 
(Errol Flynn), a swashbuckling 
soldier of fortune, who befriends 
him. Edward insists to him that 


he is the right heir to the throne, 
and to humor him, while disbeliev- 
ing, Hendon pretends that he does. 

After spending a night in a 
tavern, Edward slips away from 
Hendon, seeking to get back to 
the palace when he hears the King 
is dead, but encounters Canty who, 
mistaking him for Tom, his son, 
beats him unmercifully. Father 
Andrew intervenes and is killed 
when Canty hits him over the head. 

Hendon, on a search for Edward, 
puts up at a Tavern. While he is 
making love to the barmaid (Phil- 
lis Barry), Canty, intent on rob 
bing a wealthy traveler, pushes Ed- 
ward through an upstairs window 
to do the deed. The intended vie- 
tim awakens and gives chase. Ed- 
wardgin panic, runs down the 
stairs, Hendon sees him and over- 
takes him, They are caught by the 
guard and the Captain, who has 
been seeking Edward, after Hen- 
don has killed Canty in a fight. 

Hendon is imprisoned, but the 
Captain earries Edward off on the 
pretext he is a runaway. The bar- 
maid euts Hendon’s bonds and 
after a mad ride he encounters the 
Captain and his two companions 
as they are about to kill Edward. 
He kills the three of them in com- 
bat and with Edward starts for 
the palace. 

Meanwhile, at the palace, Hert- 
ford has persuaded Tom to name 
him Lord Protector, and to sign 
many bills which are injurious to 
the country at large, but very help- 
ful to Hertford himself. The Duke 
of Norfolk is thrown into prison 
to prevent his intervention, and the 
coronation ceremony, which will 
put a pauper in the British throne, 
is begun. 

As the erown is about to be 
placed on the protesting beggar 
boy’s head, Edward fights his way 
through the crowd and orders the 
ceremony stopped. 

The dilemma is solved by Tom 
reminding Edward of the hidden 
great seal, which Hertford has 
been unable to find, and it is agreed 
if Edward can tell where it is, his 
story, coupled with that of Tom’s, 
will establish his identity. 

Edward leads them to the hiding 
place, Norfolk seizes control, and 
Edward is crowned King, while 
the traitorous Hertford is exiled 
along with his henchmen. Tom is 
given a high place in the court, 
and Hendon, preferring fighting 
more than idleness at court, ac- 
cepts a large money reward and 
goes on his way adventuring. 


Errol Flynn as the loving, fighting, thrilling Miles Hendon defends the 
Kina masque rading ax a pauper from Barton MacLane (left) who plays 
the brutal John Canty in this aripping scene from ‘‘The Prince and the 
Pauper,’’ First National film version of Mark Twain's immortal tale of 
a boyish prank which almost wrec ‘ed an empire. It’s now playing at the 
Theatre. 


Mat No. 203—20¢c 
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Up A Villain 


Claude Rains, arch villain of the screen, has the finishing touches put on 
his make-up as a sixteenth century courtier by a member of the First 
National staff for his role in *‘ The Prince and the Pauper,’’ the pictur- 
ization of Mark Twain’s immortal novel which comes to the ... 


Theatre, on . 


Mat No. 204—20c 


Wew Film Is Based 


On Famous Novel 


Modern writers who bring down the wrath of govern- 
ments on their heads by a too pointed reference to actual 
history might learn a lesson from the example of Mark Twain, 
famous American humorist and man of letters. 

In his foreword to ‘‘The Prince and the Pauper,’’ which 
incidentally will be repeated at the start of the First National 


picture of that name now being 
shown at ‘the Theatre, 
Twain cleverly side-stepped pos- 
sible criticism in this manner: 

‘‘This is not a history, but a 
tale of once upon a time, so it 
may have happened, it may not 
have happened, but it could have 
happened.’’ 

Which, anyone will agree, is 
completely disarming, and a_per- 
son who would take issue with his 
text after that must indeed be 
captious. 

His story, as the tens of thous- 
ands who have read it know, deals 
with an incident at the close of 
the reign of Henry VIII of Eng- 
land and the accession of his heir, 
Prince Edward Tudor, to the 
throne. 

Twain pictured the eourt of the 
dying ruler as beset with intrigue 
among ambitious men eager to 
rule as Regent during the young 
Prince’s minority. Edward Tudor 
he saw as a lonely little boy who 
eagerly adopted Tom Canty, son 
of a pauper, as a playmate when 
chanee threw them together. 

It would have been a harmless 
prank had not the boys, for a lark, 
exchanged clothes; and then the 
Prinee, hunting for his dog, was 
mistaken by the Captain of the 
Guard for the beggar boy and 
thrown out of the palaee grounds. 

This mishap set into aetion an 
exciting chain of circumstances 
that almost resulted in the real 
beggar boy being erowned King 
of England, and might have aetu 
ally done so, had it not been for 
the strong right arm of Miles Han- 
don, swashbuckling soldier of for- 
tune, who restored the Prince to 
his rightful place. 

Twain introduced 
satire into this amusing story, but 
it also is absorbing as an adven- 
ture yarn. 

First National is fortunate in 
having the 12-year-old Mauch 
twins, Billy and Bobby, in the 
title roles. Billy, who already has 
won acelaim by his outstanding 


considerable 


performanee as the young An- 
thony in ‘‘ Anthony Adverse,’’ por- 
trays the pauper, while his brother 
has the role of the Prince. It is 
Bobby’s first screen appearance, 
although he has starred with his 
brother on the stage and the radio. 

Errol Flynn, who has soared to 
stardom in less than a year by his 
work in ‘‘Captain Blood’’ and 
‘‘The Charge of the Light Bri- 
gade,’’ has the part of Miles Hen- 
don. 


DUEL RAPIER A 
FAMILY RELIC 


The rapier Errol Flynn uses in 
his swashbuekling role in ‘*The 
Prinee and the Pauper,’’ now at 
the : Theatre, is a family 
heirloom, sent from England and 
supposedly packed, at one time, by 
an Trish adventurer. 

The latter was a several-times- 
great uncle of the aetor, according 
to family reeords. The rapier had 
lost most of its temper through 
age, so it was re-tempered at the 
studio, since Flynn had to fight a 
movie duel with it. 

‘‘The Prinee and the Pauper,’’ 
directed by William Keighley, eco- 
stars Flynn and the 12-year-old 
Maueh twins, Billy and Bobby. 


TWINS SHARE 
ALL TALENTS 


4 

If you should want Billy Mauch 
for a radio program and put in a 
eall to the Mauch home, the 
youngster probably would appear 
promptly but you’d never know 
whether he was Billy or his twin 
brother Bobby. The 12-year-olds 
are identical twins and are equally 
talented as radio, stage or sereen 
performers, 

They are now playing the title 
roles in ‘*The Prinee and the Pau 
per,’’ at the 


Theatre. 


ROGLUM 


Although “The Prince and the 
Pauper” has been produced a 
score of times as a stage play 
and once as a silent movie, this 
is the first time that the two title 
roles have been filled by two ac- 
tors. In all previous performances 
one person had to do both roles. 


Although “The Prince and the 
Pauper” was not filmed in color, 
the 16th Century costumes worn 
in it, are the most richly colored 
ones in the entire wardrobe de- 
partment of First National’s stu- 
dio. And they’re in the authentic 
colors which history books pre- 
scribe for court costumes, 


Errol Flynn, whose itch for ad- 
venture is constantly with him, 
recently snatched at the oppor- 
tunity provided him for a short 
vacation to rush off to war-torn 
Spain, and get a first-hand pic- 
ture of the revolution. 


Barton MacLane, film bad man 
extraordinary, is so soft-hearted 
in real life that he can never re- 
sist the forlorn appeal of the de- 
relict cats and dogs. He sends 
them all out to his ranch, and the 
number of his pets doubles al- 
most weekly. 


Errol Flynn recently wrote an 
original scenario — “The White 
Rajah,” which was purchased by 
the Warner Bros.-First National 
studios. He will play the title 
role when the picture is produced 
in the near future. 


Errol Flynn once worked for a 
day as a bottle smeller. His job 
was to sort out the bottles that 
had been used for kerosine from 
those which had contained less 
odorous fluids. For six weeks 
after that, he was unable to smell 
anything. 


Helen Valkis recently received 
a surprise check for $500. in pay- 
ment of an odd bet made three 
years ago. Helen bet that she 
would be in movies before April 
1, 1937, her aunt bet that she 
wouldn’t. Helen slipped under the 
line with her recent role in “The 
Prince and the Pauper.” 


Phyllis Barry who is a member 
of the Temperance League, plays 
a barmaid in the picture. 


Mr. Mauch, father of the twins, 
Billy and Bobby, can usually tell 
them apart, but he’s been fooled 
too often to feel sure about it. 
He won’t make any bets on which 
is which, now, having lost too 
many times already. 


NAG O.K. HERE 


‘‘Jubilo,’? a raee horse of 
doubtful fame to the losers who 
bet on him at Santa Anita last 
year, worked ‘‘extra’’ in ‘‘The- 
Prinee and the Pauper,’’ now 
showing at the Theatre. 
He was used in street scenes and 
wore a medieval saddle with long 
stirrups instead of the slight, 
short-stirrupped saddle he carried 
on the race track. 


FILMLAND FOOD SWEET 


Erie Portman, recently recruited 
from the London stage for pic- 
tures, says his biggest difficulty in 
becoming used to Hollywood is the 
difference in food. ‘‘ Everything 
seems so sweet to the taste,’’ he 
says, ‘‘but I’m getting accustomed 
to it.’? Portman is now in ‘‘The 
Prince and the Pauper,’’ the Mark 
Twain romance which comes to the 

Theatre OM ......:0e ' 


» “The Prince and the pauper” ADVERTISIN b ACCESSORIES 
Available under Warner Bros.’ new R ENTAL PLAN 


TWICE THE AMOUNT 
OF ACCESSORIES YOU 
ARE NOW BUYING AT 


NO ADDITIONAL COST 


AND THUS PROTECT YOUR 
BUSINESS WITH FULL 
rit COVERAGE 


OF YOUR PRESENT 
i 1 AO Voaccessti COST! 
That’ why THE NATION'S SHOWMEN SAY 


——— 
TO sce BRO ADVERTISING 
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A FEW PLAIN 
FACTS ABOUT 


Your Vitagraph Ad Salesman is happy to an- 
nounce that beginning May 2nd, 1937, the great bulk 
of advertising accessories for Warner Bros., First Na- 
tional, Cosmopolitan, Vitaphone Pictures, will be dis- 
tributed exclusively on a rental basis, as indicated in 
the schedule on the back cover. 


That this move is in the true interests of the ex- 
hibitor will be apparent in the facts below. Only 
after a year's exhaustive research has the Rental Plan 
been finally adopted. The following advantages are 
obvious: 


1. The exhibitor saves 35% to 50% on rentals, 
as against his accessories costs for similar items 
used prior to May 2, 1937. 


2. Any exhibitor who continues to spend the same 
amount for accessories as in the past, can get 
twice the amount of material and thus adds 
PROTECTION to his gross. 


3. The Plan makes it possible for Warner Bros. to 
supply many new items not handled heretofore, 
plus greater variety of standard items. 


4. It means a continuous release of fine, clean ma- 
terial from a dependable source at standardized 
prices. 


5. The Rental Plan points the way to increased 
use of distributor accessories. With this in- 
crease Warner Bros. proposes to greatly improve 
‘ts accessories service. The maintenance of en- 
larged, highly efficient advertising and art de- 
partments will insure better sales angles than 
could be procured from any other source. The 
highest standards of reproduction will be used. 
A constant effort will be made to develop new 
‘tems. The lowest possible rental charges will 
be maintained. The increase in accessories 
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RENTAL” MEAN 
ALL AROUND IN ACCESSORIES 


RENTAL 


business will mean a constantly improved Accesso- 
ries Department and a constantly improved exhibitor 
service. 


Items designated are rented on the basis that 
they must be returned within five days after final 
playdate. Two types of credit allowance are made for 
returned material; namely, FULL CREDIT allowance 
for material returned in good condition, and SEC- 
ONDARY CREDIT allowance for material returned 
in badly damaged condition. “Badly damaged 
means so carelessly handled as to be unfit for further 
use. All material must be returned prepaid. 


We pledge the Warner Bros. ad salesman to be 
exceedingly lenient and fair in the matter of credit 
allowances. In return we ask that ordinary and rea- 
sonable care be exercised in the handling of items 
so that we may in every case give FULL CREDIT. /t 
is our purpose to give FULL CREDIT, and not to give 
secondary credit unless absolutely necessary. 


Material is protected in transit with special 
mailing cartons for items that can be rolled, and en- 
velopes with corrugated stiffening for flat items. 
The same containers are used by the exhibitor for the 
return of the material. A return address shipping 
label is enclosed in each container. When the ma- 
terial is returned, this shipping label is pasted on the 
outside of the container and thus eliminates the 
necessity of writing a return address. 


Secure the full details of the Plan from your 
Vitagraph branch now. Advise the branch of the ap- 
proximate amount of material you use each week and 
ask for an estimate of these same items on the rental 
basis. You will be agreeably surprised by the amount 
of money you save, by, the quality of the material, by 
the cheerful and efficient service rendered, and by 
the new types of items that are offered to you! 


S A NEW DEAL 


PHOTO 
GELATIN 


Rental 
73‘ 


The 40 x 60 to the right is a full-color, var- 
nished photo gelatin. The 28 x 41 below is 
a full-color photographic enlargement. The 
photo gelatin, like the photo enlargement, 
is really a photograph, which means that it 
is lifelike. The wise showman knows that 
photographic art work sells the “‘living 
image” as it appears on his screen. Photo- 
graphic art work is real, more convincing, 
and therefore does a better selling job in 
your lobby. 


ENLARGEMENT 


Rental 
$125 


If you have not already received one, ask your Vita- 
graph Ad Salesman for a copy of the broadside 
announcing details of Warner Bros.’ Advertising 
Accessories Rental Plan. After you have examined 
the items illustrated in the next few pages, we sug- 
gest you give the Plan a trial by filling out the order 


blank you will find on the inside back cover. 


NOTE: Warner Bros.’ Rental Policy applies to 
all pictures on and after May 2nd REGARDLESS 
OF RELEASE DATES. 


COLORED PHOTO 
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11x14's 
Rental 


33° 


SET OF 8 


ths 


Pebbled and varnished 11 x 14's... for 
years a standard lobby item . . . now offered 
at an unheard of price. Also a beautiful set 
of de luxe 14 x 17's, pebbled and varnished, 
less '; of their previous cost. Both items 
rented only in sets of 8. The photo gelatin 
process guarantees vividly colored, lifelike 


scenes. 
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DE LUXE 
14x17’s 


Kental 
$100 


SET OF 8 


8x10 


COLOR-GLOS PRINTS 


Rental 
C 


EACH 


Here’s “‘Color-Glos,” the new baby of 
standard accessory items. You will find 
Color-Glos prints in many Warner Bros. 
pressbooks in both 8 x 10 and 11 x 14 
sizes. The reason for the sensational 
popularity of this item is the gorgeous, 
hand-coloring process which brings you 
a print THAT LOOKS LIKE A LIVING 
TECHNICOLOR SCENE ON YOUR 
SCREEN. Come in sets of 10 assorted 
scenes. May be rented singly. 


An assortment of 65 8x 10 black and white stills are 8 xX 10 
available for lobbies, ad, publicity, and promotion. In BLACK & WHITE STILLS 
these stills you will find plenty of box-office punch. Kental 
Under “Rental,” this item is offered to you at 40% off 


previous cost! 6 
EACH 


~ Om wi ome ew 
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SPECIAL QUANTITY PRICES— (The following prices 
are quoted to the exhibitor only under condition that 
these posters are to be used for posting or sniping in 
connection with the advertising of “THE PRINCE AND 
THE PAUPER"): One-Sheets—50 to 99, lle ea.; 100 


& over, 9c ea. Three Sheets—50 to 99, 32¢ ea.; 100 
& over, 28c ea. 


Six-Sheets — 25 to 
49, 80c ea.; 50 to 
99, 70c ea.; 100 &. 
over, 60c ea. 


14x36 
INSERT 


ONE SHEET 


SIX SHEET 


Rental 


48«.. 
aye: 


ERROL FLYN N. A Fig MARK TWAIN 


Kental For the showman who, under the new plan, rents these one’s three’s or six’s 
for display purposes, the above prices speak for themselves. NEVER HAS 


SUCH PAPER BEEN AVAILABLE AT SUCH PRICES! 


] And speaking of posters, Mr. Exhibitor, may we suggest that certain pictures 
fi EACH like “THE PRINCE AND THE PAUPER” demand PICTORIAL angles to sell 


them. You cannot sell the swashbuckling thrills of this picture by using 
cold block type. YOU HAVE TO USE THE RIGHT KIND OF ILLUSTRA- 
TIONS ... and you'll find them all on Warner Bros. posters! 


Another old lobby friend at half its previous cost! Peb- 
bled, varnished, and magnificently colored via the photo 
gelatin process. Rented singly or in sets of two. Please 
observe the fine quality of art work displayed in these 


22 x 28’s ... an item no “PRINCE AND THE PAUPER’”’ 
lobby can afford to be without. 


YF - 
Fi. mA TWAIN 
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"led M4 ’ 
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ON RENTAL ITEMS 


Warner Bros. pressbooks will follow the procedure of separating rental 
‘tems from non-rental items. Our non-rental section herewith begins with 
an illustration of the great 24-sheet on “THE PRINCE AND THE PAU- 
PER.” This fine piece of paper is available at the same price as previous- 
ly sold. 


< 3S . ‘ 


PRINCE paAPER 


ERROL FTN ee nes By MARK TWAIN 


\ foe ».CLAUDE RAINS 
“SS AR ee HENRY STEPHENSON 
y BARTON MacLANE 


Za ‘The MANCH Twins 


» Sl oe 
eB ; eb oy 
ie jigias ot 


BLY < BOBBY 


‘ ¢ 
A FIRST NATIONAL PIC TMAR 


Beautifully lithographed in brilliant colors 


° ~ SL NARS RRS SS 
; PRICES 1 to 4 $2.40 each 10 to 24 .... $2.00 each — 
: 5 to 9 $2.25 each 25 and over............... $1.75 each 1ge 
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Don ry FAN FOTOS 


BEAUTIFUL SEPIA FINISH ON INDIA TINT STOCK 
AND PEBBLED 


at é Sag . 
Ss i SqThe MAUCH TWIN 

TEA Bemtncr saver 
‘jee YN 


mart oye 


LYNN — Style “B” BILLY & BOBBY MAUCH 


ERROL FLYNN — Style “A” ERROL F 


¥* SPECIAL FAN FOTO: A new type of fan foto, specially made for release of THE PRINCE AND THE PAUPER. 
The famous Mauch Twins, Billy and Bobby, are here posed; one as the Prince and the other as the Pauper. The 
foto is autographed with plugs for both your production title as well as the Twins themselves. You will find this 
item Particularly appealing to women and children. If you use these Photos, much comment and word-of-mouth 
advertising will result from the fact that, except for their costumes, the Twins cannot be told apart. Playing up 
the Mauch Twins as the most perfect example of “look-alikes” ever presented in show business, offers you ex- 
ceptional exploitation possibilities. AND THIS SPECIAL AUTOGRAPHED FOTO WILL HELP You TO AC- 
COMPLISH THIS. Reproduced in sepia ink on pebbled, india-tint stock, so that the finished item looks like a 
beautiful, sepia, cabinet photograph. 


Included in the regular line of Warner Bros. fan fotos is the above unusual pose of Errol Flynn (Style “A”). This 
foto holds the all-time record for fan foto sales. Use it for general adult distribution, and use the Mauch Twins 
foto for distribution to juveniles and women. Style ‘‘B”’ is also offered for exhibitors who prefer a more conven- 
tienal pose. When ordering specify Style “A” or _—- 


Below are reproduced other stars available in Warner Bros. de luxe line-up of sepia fan fotos. Ask the Vitagraph 
Ad Salesman for samples and for special large quantity prices. 


PRICES: 
$5.50 per 1000 
$3.00 for 500 


KAY FRANCIS BETTE DAVIS ANITA LOUISE 


MARION DAVIES FERNAND CRAVET OLIVIA DE HAVILLAND 
"age Thirty-two \ 
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DICK POWELL CEORCE BRENT 


3 WINDOW CARDS 


as window cards lithoed in full color SELL AN ANGLE THAT CAN ONLY BE SOLD WITH 
: SH ART WORK! You can’t ee over the big dramatic B.O. angle of ‘“‘The Prince and the 
auper’ with cold block type .. . You have to use the right kind of illustrations. 


EAE Went THEATRE IMPRINT. 


pRINICE* PAL PED nly PAUPER 
fe : haf ERR ROL FLYNN jo ig a TWAIN 


é 
¢ 


FF. aan 


FY a= ; 4a 
MIDGET WINDOW CARD 
PRICE 4c ea. 

ePRI NOE , 


PAL Pe : 


REGULAR WINDOW CARD JUMBO WINDOW CARD 


PRICES: PRICES: 
1 to 49 kee. 1 to 99 10c ea. 
50 to 99 6c ea. 100 and over 8c ea. 
100 & over 5 Vac ea. 


| ag 


ZPRINCE | ee 
PAVPER 


BLOTTER 


MARKTWAINS WARNER BROTHERS ; : é Ad FIRST NATIONAL Plolune 
Always a welcome accessory 
among schools and lending wy. PRI NCE awa 2. PAVPER 
libraries, etc. Size 3/2” x 
6/4”, printed on high-grade, by MARK T TWA 


enameled top and blotting 


‘a LYNN 
ee | CLAUDE pATNSsHENiY STEPHENSON BARTON MACLANE 


Prices including theatre im- 


CLAUDE RAINS print and playdates: 1,000, MALCH TWINS 


: snes! p Aces 
HENRY STEPHENSON Red slo Pos aaD lal by WILLIAM KEIGHLEY 
BARTON MicLANE per M; 10,000, $4.50 per Din 


MAUCH TWINS M: 500 unimprinted, $3.00. 


,AILLY & BOBBY 


MILK BOTTLE 
COLLAR 
You can make ef- 
fective tie-ups with 
your local dairies 
by offering a quan- 


tity of these milk 2 
bottle collars. 4 
Kp ore T HEAL Ty Prices include thea- E 
Pry PERFECT a Sint Bites: y Bt t 
TA AF z INCE a Date $5.00 per M; 5.- Fr 
A eee 000, $4.50 per M; d 
if. PA 10,000, $4.00 per e 
ype nat ELV OD i ol Ce 
' BOOK MARK ! 2s mn print “if desired: 8 
The size is 24” x 72”, PHENSON * $1.00 regardless of P 
printed : ' antit . 
ae on highgrade, thin, CH TWINS Billyand quantity. 
1,000, $4.50 cor Mi peek Order directly from: 
$3.90 per M; 10.000, ECONOMY NOVELTY CO. | 
per 25,000, 225 W. 39th St. New York Ci 
$3.00 per M: 500 withou “i " ba 
' imprint, $2.50. 


| MORE ON NEXT PACE————=> 
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| i Tap | AMERICAN DISPLAY 
| 2) Fi |} COMPANY, INC. 
ae } | | 525 West 43rd Street 

| | ; New York City 


(Also available in size 30” x 40”) \ ( 


FILL-IN NOVELTY 


Novelty printed by inkless process. Gives them 
an opportunity to sketch Mauch Twins by fill- 
ing in the outline. Printed on heavy card; 1,000, 
$4.75 per M.; 3,000, $4.50 per M: 5,000, $4.25 
per M. 


WHICH Is THE = QIHICH 15 rHE 
PAUPER? 


ERROL FLYNN 
CLAUDE RAINS . Henry 
STEPHENSON . BARTON Macl ANE 


MAUCH TWINS 


- . tame raeS 
a Mmtnns Paton: Presented 6, Qewe des 


PRINCES Pay, 
PR RNOL FLYNN ER 


CLAUDE RAINS HENRY STEPHENSON 
MAUCH TWINS 


BARTON Mic LANE end the 
Eric Portman + Dirntted by WRitAst vs BILLY & BOBBY ~ 
MEIGHREY + & Fie Notions! Picture Presented by Woerne: Bros. 


DOOR HANGER 
11” high; printed on heavy card stock and die ALL PRICES INCLUDE THEATRE 


t. 1,000, $6.00 M; 3,000, $5.75 per M: 
5,000, "$5.50 per Me IMPRINT AND PLAYDATE 


Order directly from: 


ADVERTISING NOVELTY SERVICE, 102 Greenwich St. N. Y. C. 


LOBBY DISPLAYS 


Gasnenencs MARK TWAIN’S 


Bee , ns. 
‘ThePRINCE “Rte 
jue PAUPER 


= CBROL FLYNN - Twins! 


24” x 60” 
(Also available in size 24” x 82”) 


Alert showmen are ever- 
lastingly on the look-out 
for opportunities to ex- 
press their individuality in 
showmanship. The wide 
range of display acces- 
sories available thru our 
display plan gives you a 
most complete expression 
to your showmanship sell- 
ing campaign. 


” x 60” 
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UMPRINT 
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Lists the signs of the zodiac for all birthdays. 
A six-page folder, 5” x 8” Open, 212" x 5 
folded. 1,000, $4.75 per M; 3,000, $4.50 | 
per M; 5,000, $4.25 per M. 
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Durable cardboard with rubberoid slip cover, 
in three colors. Prices: Singly — 45c each; 
10 to 49—40c each; 50 and over—35c each. 
Add $2.50 for imprinting to orders of less 
than 100. Over 100—imprinting free. Order 
directly from: CLUFF FABRIC PRODUCTS, 
INC., 300-304 W. 19th St., New York City. 


PLA warn a] aie “pm 
Ac PRIN efi 


VALANCE of lustrous. transparent silkolene. Fringed and 
grommeted to facilitate hanging. Price 65c per running foot — 
or rented at reasonable terms. 


& 


BANNERETTE — 3’ x 4 of lustrous silk in several colors, 
for indoor or outdoor use. Price $1.50 ea. 


ee 
MARK TWAINS 


Ae 


PRINCE 


AND THE 


'PAUPER 


pet ted Pe 
Bation Ma LANE >= 


Flags, banners, burgees, etc. also available. Write for quotations. 


ART FLAG, INC. 


449 WEST 42nd STREET NEW YORK CITY 
— 


GIANT ROTO HERALD 11: x16: 


Front cover and inside spread are illustrated here. Entire back cover for imprint. A } 
perfect chance to sell part of this space for local merchants to advertise ‘Coronation 


Specials.” Reproduced in two colors, green roto inside, and brown roto outside. A 


super-fine piece of advertising for any theatre anywhere! 


PRICES: 


$3.00 th PRINCE=PAUPER 


p er M f or Ly Mark Twain with 
5M or over ERROL 


$3.25 FLYNN 


CLAUDE HENRY 


Per M for RAINS: STE + es WT P 
manton MacLANE (BV LBNBA TVG AW 0 decease oetthcor te 
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phates af i 6 ak - ¥ 

ie 74 Flt tlllnt tec tan et Rahal ee a =, ¢<” ¢ ty 

7 imgpresal ve caremation earsmany..¢ .; Z i 
eames 400 i 


‘2 meet aman 
$ paren stars, olihe P, 
ty two pensl Then try OS 
j “i ios 
4 4 tee SP a Derliament p bi, 
Bee . and slmest erewned vit 
* t ZA 
7 ese s 


bs ! a — | 
me leid downthe low ce was « dashing soldier who'd rick 
eae mage omni bis decision! death bor » cause, 0 lady ...00 lar nothing! 


\  MAUCH TWINS 
"BILLY & BOBBY 


PRIC POR IMAN © Directed by WEILELAM KREIGHEEY 
Music he rich Wollesme Karnceld © AS PIRSE NV EIONAE PLOT 


WHAT 2 UNIGHT 
WHAT A NIGHT 


a, Presented by lW,. tec? fro». 
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j Vitagraph Inc. kindly ship C.O.D. the following: 


| Rental Items” 1 = 
The advertising materials listed hereon are leased toa the Exhibite ubjeet te the te and rditio set forth on nlp reverse i 
| side of the order blanks and invoices cen used by Distribute in leasing are nein ine materia ie te ex - ib ear generally | | 
QUAN. QUAN. | 
: TITY ITE M TITY ITEM | 
l ONE SHEETS 14x 36 INSERT CARD 
| THREE-SHEETS &x 10 COLOR GLOS PRINTS | zx) 
i SIX -SHEETS 40 + 60 PHOTO GELATIN (Colored) i | 
| tl x« 14 LOBBY DISPLAYS (Set of 8) 28x 4) PHOTO ENLARGEMENT oe 
| 14.17 LOBBY DISPLAYS (Set of 8) &y 10 BLACK & WHITE STILLS l 
| 22x 2& LOBBY DISPLAYS (Set of 2) : ! 
| i} 
| Non-Rental Items I: 
| TWENTY-FOUR SHEETS WINDOW CARD (Regular Size) | 
Here's your handy | 1: 
| 1114 x 16) ROTO HERALD WINDOW CARD (Jumbo) | 
Accessories Order | se carry ane ARIA FO Ge CARD (Widen) 
Blank. Fold it in half 0.FAN FOTO OF ERROL TLYNN SLID 7 
| (Indic ate Stvle A” or Style “B 1] ; 
to fit into an enve | ic weer wate We: | ; ; 
, i 
lope. Cut out, fill in, 7 ' . 
: : Theatre: PLAY DATE: - # 
and mail to your Vi | i , 
1). 4 
tagraph Ad Sales | Address : 
| | SIGNATURE : 
man. t ——_——— | —— = «ee aoe | P| 
a eee eee ae nge Fe 
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WARNER BROS. 


ACCESSORIES 


eo 
\ RE N at these NET PRI 
CREDITS TO EXHIBITORS 
| R E N T A L gins WHEN RETURNED IN 5 DAYS 
i T E M S (EACH) Good Condition Badly Damaged 


90 | 42 
(9 °c a 7 eee 
125 | 90 
(22x28 rowr oseurs | 60 | 40 
| [14x36 weer canes | 40 | 28 
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Ee 
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costs with what you've been paying; t 
phone your VITAGRAPH AD SALESM/ 
for an estimate of your needs—or fill out 


ORDER BLANK on the inside of this So 
_———— 


B “The Prince and the Pauper” ADVERTISING ACCESSORIES 
@ Available under Warner Bros.’ new RENTAL PLAN 


RENT TWICE THE AMOUNT 


OF ACCESSORIES YOU 
ARE NOW BUYING AT 


NO ADDITIONAL COST 


AND THUS PROTECT YOUR 
BUSINESS WITH FULL 
algal COVERAGE 


OF YOUR PRESENT 
at i aD onctessett COST! 
Thats urhy THE NATION'S SHOWMEN SAY 


WELCOME 
TO WARNER BROS. 2222255"5 
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Your Vitagraph Ad Salesman is happy to an- 
nounce that beginning May 2nd, 1937, the great bulk 
of advertising accessories for Warner Bros., First Na- 
tional, Cosmopolitan, Vitaphone Pictures, will be dis- 
tributed exclusively on a rental basis, as indicated in 
the schedule on the back cover. 


That this move is in the true interests of the ex- 
hibitor will be apparent in the facts below. Only 
after a year's exhaustive research has the Rental Plan 
been finally adopted. The following advantages are 
obvious: 

1. The exhibitor saves 35% to 50% on rentals, 
as against his accessories costs for similar items 
used prior to May 2, 1937. 


2. Any exhibitor who continues to spend the same 
amount for accessories as in the past, can get 
twice the amount of material and thus adds 
PROTECTION to his gross. 


3. The Plan makes it possible for Warner Bros. to 
supply many new items not handled heretofore, 
plus greater variety of standard items. 


4. |tmeans a continuous release of fine, clean ma- 
terial from a dependable source at standardized 
prices. . 


5. The Rental Plan points the way to increased 
use of distributor accessories. With this in- 
crease Warner Bros. proposes to greatly improve 
its accessories service. The maintenance of en- 
larged, highly efficient advertising and art de- 
partments will insure better sales angles than 
could be procured from any other source. The 
highest standards of reproduction will be used. 
A constant effort will be made to develop new 
items. The lowest possible rental charges will 
be maintained. The increase in accessories 


A FEW PLAIN 
FACTS ABOUT 


RENTAL 


business will mean a constantly improved Accesso- 
ries Department and a constantly improved exhibitor 
service. 


Items designated are rented on the basis that 
they must be returned within five days after final 
playdate. Two types of credit allowance are made for 
returned material; namely, FULL CREDIT allowance 
for material returned in good condition, and SEC- 
ONDARY CREDIT allowance for material returned 
“Badly damaged 
means so carelessly handled as to be unfit for further 


in badly damaged condition. 


use. All material must be returned prepaid. 


We pledge the Warner Bros. ad salesman to be 
exceedingly lenient and fair in the matter of credit 
allowances. In return we ask that ordinary and rea- 
sonable care be exercised in the handling of items 
so that we may in every case give FULL CREDIT. !t 
is our purpose to give FULL CREDIT, and not to give 
secondary credit unless absolutely necessary. 


Material is protected in transit with special 
mailing cartons for items that can be rolled, and en- 
velopes with corrugated stiffening for flat items. 
The same containers are used by the exhibitor for the 
return of the material. A return address shipping 
label is enclosed in each container. When the ma- 
terial is returned, this shipping label is pasted on the 
outside of the container and thus eliminates the 


necessity of writing a return address. 


Secure the full details of the Plan from your 
Vitagraph branch now. Advise the branch of the ap- 
proximate amount of material you use each week and 
ask for an estimate of these same items on the rental 
basis. You will be agreeably surprised by the amount 
of money you save, by, the quality of the material, by 
the cheerful and efficient service rendered, and by 
the new types of items that are offered to you! 


“RENTAL” MEANS A NEW DEAL 
ALL AROUND IN ACCESSORIES 


Pace Tweate-z 


PHOTO 
GELATIN 


Rental 
73‘ 


The 40 x 60 to the right is a full-color, var- 
nished photo gelatin. The 28 x 41 below is 
a full-color photographic enlargement. The 
photo gelatin, like the photo enlargement, 
is really a photograph, which means that it 
is lifelike. The wise showman knows that 
photographic art work sells the “‘living 
image” as it appears on his screen. Photo- 
graphic art work is real, more convincing, 
and therefore does a better selling job in 
your lobby. 


ENLARGEMENT 


Ental 
$125 


If you have not already received one, ask your Vita- 
graph Ad Salesman for a copy of the broadside 
announcing details of \Warner Bros.’ Advertising 
Accessories Rental Plan. After you have examined 
the items illustrated in the next few pages, we sug- 
gest you give the Plan a trial by filling out the order 


blank you will find on the inside back cover. 


NOTE: Warner Bros.’ Rental Policy applies to 
all pictures on and after May 2nd REGARDLESS 
OF RELEASE DATES. 


COLORED PHOTO 


iv 


= 
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Pebbled and varnished 11 x 14's... for 
] ] ] A’; years a standard lobby item . . . now offered DE LUXE 
X at an unheard of price. Also a beautiful set ] 4 x] 7 S 
Fal of de luxe 14 x 17's, pebbled and varnished, : 
Kin less '; of their previous cost. Both items Kéental 
rented only in sets of 8. The photo gelatin 
3 5 C process guarantees vividly colored, lifelike 7 >] O O 


SET OF 8 | SET OF 8 
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8x10 


COLOR-GLOS PRINTS 


Rental 
C 


EACH 


Here’s ‘‘Color-Glos,” the new baby of 
standard accessory items. You will find 
Color-Glos prints in many Warner Bros. 
pressbooks in both 8 x 10 and 11 x 14 
sizes. The reason for the sensational 
popularity of this item is the gorgeous, 
hand-coloring process which brings you 
a print THAT LOOKS LIKE A LIVING 
TECHNICOLOR SCENE ON YOUR 
SCREEN. Come in sets of 10 assorted 
scenes. May be rented singly. 


An assortment of 65 8x 10 black and white stills are & xX 10 
available for lobbies, ad, publicity, and promotion. In BLACK & WHITE STILLS 


these stills you will find plenty of box-office punch. 


Under “Rental,” this item is offered to you at 40% off 


previous cost! 


Cc 


EACH 
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SPECIAL QUANTITY PRICES—(The following prices hs i te 
are quoted to the exhibitor only under condition that eA). ) a 4 
these posters are to be used for posting or sniping in ER } Ol FIYN N S| Bas Bu, 
connection with the advertising of “THE PRINCE AND fe n AA! 
THE PAUPER”): One-Sheets—50 to 99, Ile ea.; 100 n OES. a At MARK TWAIN 
Sheets—50 to 99, 32¢ ea.; 100 ee ia 
2 om... 


& over, 9c ea. Three 
& over, 28c ea. 


Six-Sheets — 25 to sf c ‘ 
49, 80c ea.; 50 to “Ss : P 
99, 70c ea.; 100 &. 


over, 60c ea. 
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Kental For the showman who, under the new plan, rents these one’s three’s or six’s 
for display purposes, the above prices speak for themselves. NEVER HAS 


SUCH PAPER BEEN AVAILABLE AT SUCH PRICES! 

] c And speaking of posters, Mr. Exhibitor, may we suggest that certain pictures 
y] EACH like “THE PRINCE AND THE PAUPER” demand PICTORIAL angles to sell 

them. You cannot sell the swashbuckling thrills of this picture by using 


cold block type. YOU HAVE TO USE THE RIGHT KIND OF ILLUSTRA- 
TIONS ... and you'll find them all on Warner Bros. posters! 


Another old lobby friend at half its previous cost! Peb- 
bled, varnished, and magnificently colored via the photo 
gelatin process. Rented singly or in sets of two. Please 
observe the fine quality of art work displayed in these 


22 x 28’s ... an item no “PRINCE AND THE PAUPER”’ 
lobby can afford to be without. 
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NON RENTAL ITEMS 


Warner Bros. pressbooks will follow the procedure of separating rental 
‘tems from non-rental items. Our non-rental section herewith begins with 
an illustration of the great 24-sheet on “THE PRINCE AND THE PAU- 
PER.” This fine piece of paper is available at the same price as previous- 
ly sold. 
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Beautifully lithographed in brilliant colors 


PRICES 1 to 4 $2.40 each 10 to 24 _.. $2.00 each — 
‘ 5 to 9 $2.25 each 25 and over............... $1.75 each ge 
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ERROL FLYNN — Style “A” 


* SPECIAL FAN FOTO: A new type of fan foto, specially made for release of THE PRINCE AND THE PAUPER. 
The famous Mauch Twins, Billy and Bobby, are here posed; one as the Prince and the other as the Pauper. The 
foto is autographed with plugs for both your production title as well as the Twins themselves. You will find this 
item particularly appealing to women and children. If you use these photos, much comment and word-of-mouth 
advertising will result from the fact that, except for their costumes, the Twins cannot be told apart. Playing up 
the Mauch Twins as the most perfect example of “look-alikes” ever presented in show business, offers you ex- 
ceptional exploitation possibilities: AND THIS SPECIAL AUTOGRAPHED FOTO WILL HELP YOU TO AC- 
COMPLISH THIS. Reproduced in sepia ink on pebbled, india-tint stock, so that the finished item looks like a 

| beautiful, sepia, cabinet photograph. 


& 
Included in the regular line of Warner Bros. fan fotos is the above unusual pose of Errol Flynn (Style ‘‘A’’). This 
foto holds the all-time record for fan foto sales. Use it for general adult distribution, and use the Mauch Twins 


foto for distribution to juveniles and women. Style “‘B”’ is also offered for exhibitors who prefer a more conven- 
tienal pose. When ordering specify Style “A” or “‘B.”’ 


Below are reproduced other stars available in Warner Bros. de luxe line-up of sepia fan fotos. Ask the Vitagraph 
Ad Salesman for samples and for special large quantity prices. 


PRICES: 
$5.50 per 1000 
$3.00 for 500 


KAY FRANCIS BETTE DAVIS ANITA LOUISE 


MARION DAVIES FERNAND GRAVET OLIVIA DE HAVILLAND DICK POWELL GEORGE BRENT 
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3 WINDOW CARDS 


These window cards lithoed in full color SELL AN ANGLE THAT CAN ONLY BE SOLD WITH 


SMASH ART WORK! You can’t 
Pauper” with cold block type... 


THEATRE IMPRINT 


pRInce wt PA UPEp 


RAINS 
TPH - nf ; 


REGULAR WINDOW CARD 
PRICES: 


1 to 49 
50 to 99... 
100 & over 


PRINCE. 
PAVPER 


_ TWAIN'S f. 


ERROL FLYNN 
CLAUDE RAINS 


HENRY STEPHENSON 
BARTON MacLANE 


MAUGH TWINS 


,AILLY & BOBBY 


TH EA TRS 


BOOK MARK : 
The size is 2%” x 79", 


Printed on highgrade, thin, - 


aon cardboard. Prices: ‘| 

00, $4.50 per M; 5,000, 
$4.00 per M; 10,000. 
$3.50 per M; 25,000, 
$3.00 per M: 500 withou 
imprint, $2. 50. 


“ a 


get over the big dramatic B.O. angle of ‘‘The Prince and the 
- You have to use the right kind of illustrations. 
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-ERROL FLYNN a 577 


ae " TWAIN 


il ¢ Big 
MARE TWAIN 


PRICE 
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JUMBO WINDOW CARD 


PRICES: 
ai 1 to 99 10c ea. 
6c ea 100 and over 8c ea. 
5 Yac ea 


NOVELTIES 


BLOTTER 


Always a welcome accessory 
among schools and lending 
Size 32” x 
614”, printed on high-grade, 
enameled top and blotting fy 


OL FLYNN 
ea tidcapmaclag CLAUDE RAINSeHENRY STEPHENSON®BARTON MACLANE 
ee MAUCH TWINS 


print and playdates: 1,000, 
$5.50 per M; 5,000, $5.00 ner : steamy! 
per M; 10,000, $4.50 per Jz Ditested by WILLIAM. KEIGHLEY 


M; 500 unimprinted, $3.00. THEAT RE |MAPR | N a =i 


A FIRST NATIONAL Ploture 


PRIN NCE an 2. PAVPER, 


MARK TWAIN 


libraries, etc. 


MILK BOTTLE 
COLLAR 


You can make ef- 
fective tie-ups with 
your local dairies 
by offering a quan- 
tity of these milk 
bottle collars. 
Prices include thea- 
tre imprint and 
playdates: 1,000, 
$5.00 per M; 5.,- 
000, $4.50 per M; 
10,000, $4.00 per 
M; 25,000, $3.75 
per M. Dealer im- 
print if desired; 
$1.00 regardless of 
quantity. 


cA ps Penne AE MORE “SeeM, 
PRINCE iW. oe 
wa ane ied 
TUS yp ay edt fo a 
me tlie Al 


Order directly from: 


ECONOMY NOVELTY CO. 
225 W. 39th St. New York City 


THEATRE IMPRINT 


MIDGET WINDOW CARD 


4c ea. 
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; IPEREE NOVELTIES — 'oroscope chart 
a FILL-IN NOVELTY 4 | Ban 
. Novelty printed by inkless process. Gives them LPRINGE.1 Pee en, ee 
an opportunity to sketch Mauch Twins by fill- a 
« \ ing in the outline. Printed on heavy card; 1,000, aaa ‘ 
Nay $4.75 per M.; 3,000, $4.50 per M: 5,000, $4.25 ; 
’ 7 shi per M. at Furure 
CG, Dp WHICH 9 THE = HICH Ig THE — pes wie? 
= / ; oe “ SR ll SS fy es a 
)) PROCLAMATION PRINCE? — PAUPER? See 
aa ee Ye : oe § 
er a - ae ae rly 4) i 
You ay ye: See mE : = 
“oF / ye Saves Se ere ‘ i 
3 & fii ; ) a ets Se wis - aie 
allend Lhe f 7; ; Ul Joes = 


\ Lists the signs of the zodiac for all birthdays. 
nd A six-page folder, 5” x 8” Open, 212” x 5" 
folded. 1,000, $4.75 per M; 3,000, $4.50 - 
F per M; 5,000, $4.25 per M. 
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PRINCE! Parjp 

| PR ERROL FLYNN ER 
CLAUDE RAINS HENRY STEPHENSON 
BARTON MUGLANE a, MAUCH TWINS 


vs BULLY & BOBBY ~ 
Presented by Ware: Bros. 


| IMPRINT od 


ALL PRICES INCLUDE THEATRE 
IMPRINT AND PLAYDATE 
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DOOR HANGER 

11” high; printed on heavy card stock and die 
cut. 1,000, $6.00 per M: 3,000, $5.75 per M: 
5,000, $5.50 per M. 


ye 
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Durable cardboard with rubberoid slip cover, 
in three colors. Prices: Singly — 45c¢ each; 
10 to 49—40¢c each; 50 and over—35c each. 
Add $2.50 for imprinting to orders of less 
than 100. Over 100—imprinting free. Order 
directly from: CLUFF FABRIC PRODUCTS, 
INC., 300-304 W. 19th St., New York City. 


Order directly from: 


ADVERTISING NOVELTY SERVICE, 102 Greenwich St. N. Y. C. 


LOBBY DISPLAYS 


‘Wainer anos. Mp 


SPORT NADOOW AL Ori teres r~ Bie me - 
ie: ¢ Ti RO chee 
ee ee ali SET Bat ere a te, 


VALANCE of lustrous, transparent silkolene. Fringed and 
grommeted to facilitate hanging. Price 65c per running foot — 
or rented at reasonable terms. 


& 


BANNERETTE — 3’ x 4’ of lustrous silk in several colors, 
for indoor or outdoor use. Price $1.50 ea. 
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peanst NATIONS 


| 24” x 60” 
(Also available in size 24” x 82”) 


Alert showmen are ever- 
lastingly on the look-out 
for opportunities to ex- 
press their individuality in 
showmanship. The wide 
range of display acces- 
sories available thru our 
display plan gives you a 
most complete expression 
to your showmanship sell- 
ing campaign. 
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AMERICAN DISPLAY Barton Ma LAN 
COMPANY, INC. 


525 West 43rd Street 


Es 


New York City 
Flags, banners, burgees, etc. also available. Write for quotations. 
ART FLAG, INC. 
\ ( 449 WEST 42nd STREET NEW YORK CITY 
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SIANT ROTO HERALD 11: x16: 


‘ront cover and inside spread are ‘Illustrated here. Entire back cover for imprint. A 


serfect chance to sell part of this space for local merchants to advertise “Coronation 


specials.” Reproduced in two colors, green roto inside, and brown roto outside. A 


super-fine piece of advertising for any theatre anywhere! 


PRICES: 
$3.00 


2 er M f or Ly Mark Twain with 
5M or over ERROL 


$3.25 FLYNN 
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p er M f or RAINS: STE PHE NSON ) wi “ 

mento MacLANE (BPA i rh ST AW 0 esata scetetconvett 
less than 5M eee : : 

9 PP Ay { rast 1 tad wee £ Se » ieee, 


a bully Clade wthe be 
tit daring Revol pose 1 decision! 


h ’ MAUCH TWINS 
"BILLY & BOBBY 


PRIC PORIMAN © Directed by WH DIAM KETC Y 
Masts bs Crich Wollaone Kornguld « A FIRST NUEMINAT ONE rine 


a, Presented by W.. tec? hres 
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) Vitagraph Inc. kindly ship C.O.D. the following: 
Rental I tems” 


4 i, | The advertising materials listed hereon are leased to the Exhibite ubject to the te and conditions set forth on the reverse 
— ie # Wi ae cs | side of the order blanks and invoices pea ed by Distribute in leasing hes noth ing materials te exhibitors generally 
| QUAN. QUAN. 
TITY ITEM TITY ITEM 


ONE SHEETS 14x 36 INSERT CARD 

THREE SHEETS &y 10 COLOR GLOS PRINTS 
SIN-SHEETS 40 x 60 PHOTO GELATIN ( olored) 
lt x 14 LOBBY DISPLAYS (Set of &) day 4) PHOTO ENLARGEMI NT (Colored) 


14x17 LOBBY DISPLAYS (Set of 8) &y 10 BLACK & WHIT STILLS 


22. 28 LOBBY DISPLAYS (Set of 2) 


Non-Rental Items 
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| TWENTY-FOUR SHI LTS WINDOW CARD (Regular Size) 
Here’s your handy | 
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| 
| 
| 
| 
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tii. « 1414 ROTO HERALD WINDOW CARD Clumbo) 


Accessories Order oO 7 AN LOTTO CE MAL ] TWINS NY INTO rt ART) (Midget) 
{ OFAN FOTO OT ERROV. FLYNN 
(Indicate Style A’ or Style ‘‘B 5 
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BILLING CREDITS TO EXHIBITORS 
PRICE WHEN RETURNED IN 5 DAYS 
(EACH) Good Condition Badly Damaged 
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costs with what you've been paying; t 
phone your VITAGRAPH AD SALESMs 
for an estimate of your needs—or fill out 


ORDER BLANK on the inside of this oO 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


